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no exposed controls, wiring, valves or regulators — HANDSOME 

self generating controls —-NOT DEPENDENT ON 

OUTSIDE ELECTRICAL POWER 

above 80% thermal efficiencies — MAXIMUM ECONOMY 

completely automatic controls with 100% shut-of-—-DEPENDABLE AND SAFE 
compact, lightweight design — EASE OF INSTALLATION 

400,000, 600,000 and 900,000 btu/hr inputs —— HIGH RECOVERY RATES 
durable copper heat exchanger — GUARANTEES LONG LIFE 


stainless steel Weben multi-blade gas burner — 
DEPENDABLE AND EFFICIENT 


AGA approved and complies with A.S.M.E. code 


combined at the factory 
ump system. On a steel 
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WHAT A DIFFERENCE when “Loadtrol” (Patent Pend- 
ing) provides controlled tumbling. Once Mrs. Customer 
tries a Westport II Dryer with the “Loadtrol” feature, 
she will never again accept the harsh, boardy finish and 
deep-creased wrinkles of garments so often caused by 
common, fixed-speed dryers. Once she sees how beau- 
tifully garments are dried with “Loadtrol”, she'll con- 
sider other dryers obsolete. 

Cash in on the popularity of “Loadtrol”. Be sure 
your dryers have this most-wanted, exclusive Hoyt 
feature which varies the speed of the basket to give 
just the right drop for garments, regardless of whether 
your customer is drying one washer load or five! And 


remember, “Loadtrol” speeds up the drying cycle and 
Saves gas. 


You can always tell 
a Hoyt Dryer by its 
advanced features. 


Another Hoyt feature, the Vari-Temp Control, per- 
mits customers to choose the correct temperature to 
dry those synthetic specials. No wonder it’s popular! 

And that giant Self-Cleaning Lint Filter in the full 
front lint compartment assures an always-clean and 
fast-drying machine that means top efficiency. This clean 
filter, combined with Hoyt’s special burner design, can 
lead to savings of 20% or more on your gas bill. 


Write for brochure or ask your distributor. 


HOYT 


WESTPORT, MASS. 
Toronto, Ontario, Canada 
Distributorships Available in Foreign Countries 
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DUPLEX 


Double Load 
Commercial 


WASHER 


SAVES YOU MONEY. One 
DUPLEX has the same capacity 
as two and a half 8 Ib. washers. 
It washes and extracts 20 Ibs. of 
laundry thoroughly clean in 30 
minutes. You save buying, in- 
stalling, operating and main- 
taining unnecessary washers. 
SELLS YOUR COIN-OP. 
DUPLEX's double capacity short- 
ens an hour's washing to half 
an hour and cuts two loading 
jobs to one. Customers delight 
at new washing speed and con- 
venience. 

DUPLEX HAS PROVEN ITSELF. 
DUPLEX, with its rugged con- 
struction and parts, is delivering 
faithful 24-hour service in coin- 
ops across the country. Higher 
profits are a matter of record. 


Send for details about the new DUPLEX 
and the DUPLEX COIN-OP PLAN today. 


INTERNATIONAL DUPLEX 


CORPORATION 
1355 Market St., San Francisco 3, Calif. 


Please send full information about DUPLEX 
double-load washer. 
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SHOULD COIN-OPS HAVE REST ROOM FACILITIES? is 
this month's Both Sides of the Coin question. Answers to 
this problem will startle many of you and help you make a 


decision. 


HOW COIN-OPS CAME TO PHILADELPHIA was related to 
COIN-OP by Lindsay Wolfe, a Pennsylvania dealer-owner. 
He initiated the fight that resulted in the court's ouster of 


zoning ordinances. 


CONVENIENCES TO CUSTOMERS MEAN PROFIT FOR 
COIN-OP in Burlington, ‘Vt., store. The two brothers who own 
the Empire Coin-Operated Launderette have a "better than 


average bu iness due to th ughtful extra: i 


WHERE TO SPOT YOUR VENDERS tells why location plays 
an important role in the money-making potential of your 


coin-op's vending machin 


ST. NICK PROMOTES APRIL COIN-OPENING for Jackson 
Heights N. Y. owner. The Springtime Santa helped to arouse 


interest and create good-w in the neighborhood. 

SELL YOUR SERVICES WITH PUBLICITY and profit. Here's 
a comprehensive report of how you can best use the media 
in your area. 


COIN-OPS ARE MY CAREER says Dewey Hammond of 
La Fayette, Georgia. The young owner-operator got into 


the business with both feet immediately. 


DEPARTMENTS 


EDITORIALLY SPEAKING 

DEAR EDITOR 

WHAT'S NEW 

ON THE ASSOCIATION FRONT 
MAINTENANCE MANUAL 

THE LINT TRAP 

ALLIED ACTIVITIES 
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CHANGES HALVES, QUARTERS, DIMES. 


Three Change Makers in One 
For Half the Cost! 


Drop a half, quarter or dime in the single insert slot; 
push handle and correct change is vended. 


e Half Dollar — returns 1 Quarter, 2 Dimes and 1 Nickel 
® Quarter 
a e Dime 


— returns 2 Dimes and 1 Nickel 
— returns 2 Nickels 


GUARANTEED. One year factory guarantee against 
defective parts or workmanship. 


BURGLAR PROOF. Rugged 1%’ thick welded steel 
vault construction. 


One machine does the work of three. 


Tremendous eapacity. 130 Quarters, 
520 Dimes, 520 Nickels. 


Equipped with National Slug Rejectors. 
2 Ace locks for extra security. 

No electricity needed. 

Simple servicing by any vending ma- 
chine maintenance man. 

Cabinet made of 14”’ thick welded steel 
vault type construction. Prevents 
vandalism. 

Simple installation by anyone—mount- 
ing holes for wall or counter. 

Only requirement—machine must be 
leveled to function properly. 

Self contained levels in machine, sim- 
plifies leveling up when installing 
machine. 

Specifications—weight, 53 pounds. 18” 
high, 12’’ wide, 6” deep. Color, grey 
hammertone, chrome trim. 

Machine will not accept coins when 
section is empty. 


Remember .. . 


DISTRIBUTORS 


Grammes’ new Universal Change Maker 
isa revolutionary development specifically 
designed to handle your change making 
needs with one economical machine. The 
tremendous capacity reduces to bare 
minimum the loading and reloading. This 
machine has every desirable feature you 
could think of. Grammes Universal 
Change Maker makes all other coin 
changers obsolete and overpriced. Now 
you can solve your change making prob- 


lems for 1% the cost of other makes of 


machines. 


Easily Available Change Increases Sales and Good Will. 
-WRITE FOR DETAILS 


Manufactured by 


L. F. GRAMMES & SONS, 






INCORPORATED, ALLENTOWN, PENNA. 
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EDITS 





Meet Customers’ Demands 


We have been investigating the reasons for some 
coin-operation failures. Among the most frequent 
causes for owners “throwing in the towel” is the mis- 
taken idea that they could open a store and then for- 
get about it. All that the unsuccessful owners cared 
to be concerned about was to visit the coin-op to 
make collections from their machines. 

This type of action—or lack of ac- 
tion—is a bad one, as many of the 
unfortunates quickly found out. Those 
who turned their back on the work 
necessary to keep a _ profit-making 
coin-op going soon found they had 
to give way to an aggressive alert 
COIN-Operator. 

Successful owners, on the other hand, realize they 
are in a retail service industry. They give their cus- 
tomers the services they demand. Customers insist 
that the store they patronize pamper their every whim. 
In addition, they demand that a store be kept spotless 
and light, and that the equipment be in good working 
order. If a coin-op fails to do these things, the cus- 
tomers will take their laundry to a store that shows 
more concern for business. 

Among the conveniences found in most of the 
money-making operations are vending machines, 
starch basins, folding tables and adequate seating and 
parking facilities. 

The really progressive operators are doing more 
than merely providing the basic conveniences listed 
above. 

On page 16 of this issue, we have the story of the 
Empire Coin-Operated Laundry in Burlington, Vt. 
The owner of this store bases a great deal of his suc- 
cess on the customer convenieces he has provided. His 
coin-op is a model for all of us to follow. 

In future issues we will show how other coin-op 
owners captured and kept a loyal patronage by offer- 
ing such conveniences as hair dryers, shampoo sinks 
and ironing facilities. 
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Will she come back’? 


Women select one coin-op over another for a number of reasons . . . convenience, 
attractiveness and cleanliness. But their main concern is for clothes washed 
cleanly and dried safely. They keep coming back to the coin-op that has equipment that 
works efficiently, does not break down, and is easy to operate. And Cissell Coin-Meter 
Dryers belong in that coin-op. Cissell Dryers with Hi-Lo Temperature Control 
give the right temperature for any fabric, man-made, wash-n-wear, delicate or regular. 
Controls are at eye-level, out of children’s reach. Each Cissell Dryer has built-in 
overload motor operation, overheat protection, fully automatic overcurrent safety 
controls and other important safeguards. They give excellent service, reduce 
“down-time” in your coin-op laundry. Do you want a laundry that women keep coming 
back to? Then you want Cissell Coin-Meter Dryers. Want to know more? 
That’s what your jobber’s for! 


| Remember, you benefit when you use Cissel// equipment... your customers do too! 
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Pacific Coast Office: 4823 W. Jefferson Blivd., Los Angeles 
Goutal Distributors write Export Dept.—Cable Code “CISSELL” 


Cousult Your Gobber 






JUNE, 1960 


DEAR EDIT@R: 


Sky High Praise 

Your magazine is the greatest 
thing since popcorn. Could we 
have 10 reprint copies of “Is 
Round the Clock Service Neces- 
sary?” 

We have two stores in orbit 
now and another on the launch- 
ing pad. Your magazine gets 
nothing but praise from us. 

Len Favell, 
Robert Masini 
Highwood, IIl. 


The reprints are on their way, 
gents. Thanks for your very kind 
words of praise.—ED. 


Subscriptions Available 


We are a New England dis- 
tributor for commercial washing 
equipment and presently call on 
coin-op laundries. 

We would like each of our 
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SAY THIS? 


Thty CAN IF 


YOU ARE USING 


BOCK 


EXTRACTORS 





























salesmen to receive a copy of 
your magazine. 
Stewart G. MacDonald 
President 
Mac-Gray Co., Inc. 
Cambridge, Mass. 


Please send us 30 additional 
copies of the April issue of COIN- 
op. We want to distribute them 
to coin-op owners at a meeting 
early in May. We thought it was 
a fine issue. 

Theodore Prigge 
General Manager 
Commercial Laundry 
Equipment Co. 
Memphis, Tenn. 


Many distributors have sent us 
their lists of salesmen, customers 
and potential customers for con- 
sideration. We'll add the names 
of all bona fide coin-op owners or 
potential owners to our list.—EDb. 


WHY, MOTHER, 
IT'S ALMOST 
DRY...RIGHT OUT 
OF THE EXTRACTOR!) YOU WANT 


Legal Note 


One of our distributors is an- 
ticipating some legislative action 
against coin-ops. The attempt is 
similar to the one started in met- 
ropolitan New York and Phila- 
delphia to prohibit coin laundries 
from being open nights and Sun- 
days. We would appreciate re- 
ceiving from you any information 
you may have that deals with this 
problem. We could pass this on 
to our interested party. 

William R. Wallens 
President 
Sayve Corp. of America 

There are, as you know, no 
national laws covering this sub- 
ject. Each locality has its own 
laws. In order for a really com- 
prehensive answer be given, we 
must know the locale involved. 

Presidents of coin-op associa- 
tions in Boston and New York 
City are in the best position to 
tell you how the local laws were 
applied to their members. The 


continued on page 47 


oa The illustration below is part of a new poster offered to coin store operators 
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Customer time saving, better service with extra 
conveniences make the Bock Extractor equipped 
Coin-Op the most popular store with most women. 


With a Bock Extractor, you not only promote a faster, 
whiter wash but you increase profit volume sub- 
stantially. A Bock is always busy, so it soon pays 
for itself by added revenue . . . using no heat, it’s 


economical to operate too! 


Remember this . . . if you want to realize your total 
profit potential, complete your store service with a 
Bock Extractor installation. 


WRITE for complete information on different Bock 
model sizes and available store promotion material. 


BOCK LAUNDRY MACHINE CO. « 3600 SUMMIT STREET +- TOLEDO 11, OHIO 
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m- Now you can equip your coin-op with a 3- 
we 300 in-1 version of the same dependable, manually 
a operated STANDARD CHANGE-MAKER 
a used in over 15,000 automatic laundries. The 
“ STANDARD MULTI-CHANGER, with 
re | vault (Series 300V) or without vault (Series 
he | 300), can be set up in any of 364 different coin 
47 combinations to match your need exactly. 
— Will change any 3 coins—50¢, 25¢, 10¢, 5¢ or 
even two 5¢. Extra heavy duty steel cabinet 
ors | with double locking mechanism. Model 300V 
is 26% x 27% x 7% inches. Easy to secure to 
wall or stand. Changer, and money content, 


can be insured under policy written in your 
own name. Send for full information! 


STANDARD CHANGE-MAKERS, INC. 
422 E. New York St. « Indianapolis 2, Indiana 


300V 
(300 with vault) 


World's largest manufacturer of seperate 5¢, 10¢, 
25¢ and 50¢ coin changers. District offices in 18 
cities throughout the United States and Canada. 


——— 





Also inquire about 
these other STANDARD 
CHANGE-MAKER products 


SINGLE-COIN CHANGER, me aaa, CHANGE MASTER 
CLUE LDN OL ae a ELECTRIC COIN CHANGER 
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EXTRACTOR PROMOTION 

To educate coin-op customers to 
the uses of extractors, the Bock 
Laundry Machine Co. has designed 





and produced 
printed in red and black, which 


two poster cards, 


give easy-to-read instructions on 
extractor operation. Presented in 
cartoon picture sequence, the cards 
are said to effectively communicate 
instructions. 

CIRCLE READERS SERVICE CARD No. | 


FOLDING TABLE 

Twenty square feet is the area 
of the top surface of the Fold Aid 
by Automatic Laundry Aids. The 
company says the table can accom- 
modate two people folding laundry. 
The table, as wide as two average 
dryers, is constructed of welded 
steel. The top and sides are made 
of plastic finished Marlite. There 
are also, says the manufacturer, 
snagproof corners. 
CIRCLE READERS SERVICE CARD No. 2 


BUCKET SEATS 


Four “bucket” seats, 


made of 


fiberglass, and bolted to a solid 
are available 


metal base, from 





Clesco National, Inc. Especially 
designed for coin-operated laun- 
dries, the chairs are available in 
pastel colors, solid or assorted. 

CIRCLE READERS SERVICE CARD No. 3 


AUTOMATIC WASHER 
A coin-operated washer is intro- 
duced by Kelvinator Division, 
American Motors Corp. The ma- 
chine is top loading and has a 
gearless drive mechanism to reduce 


WHAT'S NEW 


O PR@®DUCTS @B@LITERATURE (0 










service and maintenance costs, the 
manufacturer says. Featured is a 
22-minute cycle which includes fill, 
wash, rinse and spin dry. There is 
also an automatic cut-off that takes 
effect if wash load gets excessively 
out of balance. In this event, a red 
signal light goes on. 

CIRCLE READERS SERVICE CARD No. 4 


AUTOMATIC TAB DISPENSER 

Activate a washer, dryer or ex- 
tractor and out jumps a tab, says 
Profit-Tab Sales Co., manufacturer 
of Profit-Tab units. Installed on 
coin laundry equipment, the tab 
dispenser can be used as a mer- 


}serteteermiieaicce 


chandising aid, issuing trading 
stamps, discount tabs and advertis- 
ing messages. The unit holds ap- 
proximately 150 tabs the size of 
the cardboard tab in postage stamp 
machines. 

CIRCLE READERS SERVICE CARD No. 5 


DRYER METER 

A timing unit, described by its 
manufacturer as simple and ac- 
curate, is announced by Modern 
Meters, Inc. The meter collects up 
to 50 coins and is protected against 
short timing and cheating. A com- 
plete mounting kit, hardware and 
installation instructions accompany 
shipment of every meter, the com- 
pany says. 
CIRCLE READERS SERVICE CARD No. 6 


HOT WATER SYSTEM 


The Koppermatic, an automatic 
hot water system, has been an- 
nounced by Western Boiler Engi- 
neers, Inc. The system is mounted 
on a steel base with skids and is 


shipped to the customer fully 
assembled. A factory-like installa- 
tion is assured with only a hook- 
up required on location. There is, 
the company claims, a specially de- 
signed pump system. 

CIRCLE READERS SERVICE CARD No. 7 





The products, developments 


and literature announcements 
appearing in this section repre- 
sent the most up-to-date think- 
ing in the industry. Each item 
bears a key number. To learn 


more about items which you 
feel will help you make your 
operation more profitable, just 
circle the appropriate numbers 
on the Reader's Service Card. 
Information will be sent at no 
cost or obligation to you. 


COIN-OP HAIR DRYER 


Recently announced to the indus 
try is the coin-op hair dryer, man- 
ufactured by Coin-Op Industries, 
Inc. The dryer is activated by a 
meter built into the side of the 
chair. The dryer head is locked in, 
the company says, thus eliminat- 
ing the threat of vandalism. The 
entire unit is fastened to the floor. 
CIRCLE READERS SERVICE CARD No. 8 


DIME BANK DISPENSER 

A dime bank dispenser is being 
distributed to coin-op owners as an 
advertising specialty item by Fultz 
Advertising Specialties. The bank 
is imprinted with the coin-op’s 
name and encourages patrons to 
save dimes for wash day. The item, 





says the company, is most effective 
in saving wear on coin changers 
and will surely rate “a word of 


thanks 
chants.” 


CIRCLE READERS SERVICE CARD No. 9 


FREE STARCH FACILITY 


A business stimulator is what 
Automatic Laundry Aids calls its 
free starch facility. The basin is 
built on a steel frame, with a large 
drain board covered with plastic. 
There is also a porcelain steel sink. 
CIRCLE READERS SERVICE CARD No. 10 


STORE COOLING UNIT 
For ventilation of the coin-op 
laundry, the Alton Manufacturing 


continued on page 48 
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Dear 


Fecal 


Because COIN-OP is a special- 
ized magazine, we want to be 
sure that it is being properly 
addressed to those who are con- 
nected with the coin-operated 
laundry business. To help make 
certain of this, and to insure 
delivery of future issues directly 
and promptly . . . please fill in 
the form on the postage-free card 
below and return it to us at your 
earliest convenience. 


Coin-Operated Weatels 


To expedite handling, please 
attach imprint name and address 
stencil, from wrapper in the blank 
space provided. If this is impos- 
sible, please print name and 
address exactly as it now appears. 
Thank you. 


Circulation Department 
COIN-OP Magazine 


PLEASE COMPLETE FOR OUR CIRCULATION RECORDS 


0 | own a coin-operated laundry 
CO attended 0 unattended 
O Manufacturer of equipment or suppiles 


C) Distributor of equipment or suppiles 
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v 
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To assure your receiving all 
future copies of COIN-OP Maga- 
zine directly and promptly... 
we would appreciate your co- 
operation in answering the ques- 
tions on the reverse side of the 
postage-free card below. 


If you know of other owners of 
coin-operated laundries who you 
feel should be placed on our sub- 
scription list, please make note 
of this in the spaces provided on 
the card. 


Thank you 


v 
v 


FIRST CLASS 


Permit Ne, 33285 


CIRCULATION DEPARTMENT 


COIN-OP 


BUSINESS REPLY MAIL 


Neo Postage Stamp Necessary if Mailed In The United States 


Postage will be paid by 


10 East 40 Street 


New York 16, New York 
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LAUNDRITE WX 
"25''Washer-Extractor 

installed in VanThorre’s 
King Koin Launderette, 
East Moline, Illinois 






for increased coin-op profits .. . 
NEW LAUNDRITE* WX°® ‘25’? WASHER-EXTRACTOR 


Expand your services and free your smaller 
units during rush hours with the giant capacity 
and speed of the new LAUNDRITE wx “25.” 


In just 30 minutes, customers can do 4 to 7 
domestic machine loads at one time in this 
rugged, fully automatic unit. Completely safe 
and simple to operate, the wx “25” can offer 
single load service on 9’ x 12’ shag rugs, drapes 


and other bulky items. 
LAUNDRY MACHINERY 


Troy 


American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


R) 


World's oldest manufacturer of power laundry machinery 


Divisions of American Machine and Metals, Inc. 


TROY LAUNDRY MACHINERY « RIEHLE TESTING MACHINES 

DE BOTHEZAT FANS * TOLHURST CENTRIFUGALS « FILTRA- 

TION ENGINEERS « FILTRATION FABRICS * NIAGARA FILTERS 

UNITED STATES GAUGE * RAHM INSTRUMENTS « LAMB ELEC- 

TRIC COMPANY * HUNTER SPRING COMPANY « GLASER-STEERS 
CORPORATION 


Constructed of stainless steel with no gears or 
chains, a standard or coin-metered wx “25” 
installs in a 28” x 29” space on concrete floor. 
No specal foundation is required. The wx “25” 
has an economical 34 h.p. load and uses only 
48-52 gallons of water per cycle for minimum 
operating costs. 


WRITE FOR DETAILS NOW! 


TROY LAUNDRY MACHINERY, Dept. CO-660 


Division of American Machine and Metals, Inc. 


t EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated 
LAUNDRITE WX “25.” 


i i 
ADDRESS 


CITY &@ ZONE STATE 
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Should Coin-ops Hae 


room was not a public stopping 
place, to be abused by passers- 





COIN-OPerators on this side of the coin say it’s 
good business to have rest rooms available to cus- 
tomers. The convenience afforded customers wait- 
ing for their laundry, they claim, can be a big 


factor in getting and keeping customers. 


And 


children, who often accompany parents to coin- 


ops and have need for toilet facilities 
when there are none, 
Many owners agree that toilet facilities 


aries. 


“ec 


especially 
would be chief benefici- 


should be coin-operated. One owner also sug- 
gested baby diapering facilities be installed. 


An Indiana operator in favor- 


of toilet facilities argues that 
women will leave his coin-op 
without putting their washed 
laundry into dryers if they, or 
their children, are in need of 
rest room facilities. “Sometimes, 
mothers take their little ones out 
of the store to find a rest room, 
leaving their laundry un- 
attended,” he added. “This pro- 
vides a temptation for someone 
to steal it. And I get in trouble.” 
He went on to say that these 
mothers would leave washers 
and dryers tied up longer than 
necessary. The obvious result is 
that the customers’ waiting time 
is increased. 

Another owner, whose home is 
next door to his coin-op, com- 
plained that before installing a 


rest room, a long line of mothers, 
with their children, waited to use 
the toilet in his home. 

“We feel that a clean, com- 
pletely equipped rest room is a 
most important feature,” said a 
Kentucky COIN - operator. “The 
only practical method we have 
found to keep toilets clean was 
to install pay locks on the rest 
room doors. After more than 
our share of distasteful experi- 
ences with free toilets—they were 
being used by everyone from 
neighborhood kids to vagrants— 
we installed a nickel activated 
lock. There were a few protests, 
but most who commented said 
they appreciated the now clean 
rest rooms. 

A three fold benefit resulted 
from the locked doors: the rest 


by; customers were more appre- 
ciative of the privacy and clean- 
liness resulting from the pay 
toilet; a small profit has been 
made from the revenue yielded 
by the coin lock. 


Suggests diaper room 

In Kansas, an owner said he 
not only favors rest rooms but 
would even be in favor of an 
area where mothers can diaper 
their babies. 

“No one thinks of everything,” 
said an upstate New York opera- 
tor. “That’s why rest rooms are 
necessary in coin-ops. It’s worth 
all the tea in China to me to 
have customers relaxed instead 
of fidgety. When they’re relaxed, 
they’re more considerate of the 
equipment. Think of yourself, 
badly in need of a rest room, 
loading a coin washer, pouring 
in soap, inserting the coins, push- 
ing the appropriate buttons . .. 
all the while preoccupied.” 

A South Dakota respondent 
couldn’t conceive of a coin-op 
without toilet facilities. “How 
can there even be anyone who 
would answer no to mothers 
bringing children with them,” he 
said. He also suggested that a 
working lock be kept on the door 
and warned owners not to ru 
out of toilet tissue, soap of 
towels. O 
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I, speaking against the installa- 
tion of toilet facilities, one COIN- 
operator said, “We’d need a full 
time janitor day and night to 
keep the place clean. It would 
also provide a hiding place for 
drunks and degenerates. No 
thanks. That kind of trouble I 
can live without.” 


Fears assaults 


A Connecticut owner said em- 
phatically, “I don’t even want a 
suggestion of toilets in my coin- 
op. One assault can ruin the 
whole industry, and what better 
place for an attacker to hide than 
in a rest room. We’re having 
enough trouble promoting the in- 
dustry in the eyes of the public 
and local governments without 
risking something that could ruin 
us completely.” 

A Pennsylvania owner foresees 
a coin-op’s rest room becoming 
a public comfort stop for every- 
one in the shopping center where 
his store is located. “If I had 
toilet facilities,” he said, “they 
would encourage some boys and 
girls to loaf in the store and use 
and abuse the toilets. In addi- 
tion, everybody in the shopping 
center would enter the store just 
to use the facilities. The trouble 
keeping the place clean is enough 
to make me shudder. I have a 
woman who cleans every day, but 
were a restroom added to her 


JUNE, 1960 


Opponents of toilet facilities say that the CoIN- 


operator who installs rest rooms is asking for 


trouble. He would have to hire a janitor to keep 


it clean, some say, and would be exposed to 


; danger of suits in the event of an assault upon a 


customer. Owners further protest that rest rooms 


would provide havens for “loafing boys and girls” 
and vagrants who can’t find another place to sleep. 


They sum up their feelings with the thought that 


they’ve done alright without them and they'll con- 


tinue to do so. 


chores, I think she’d quit me.” 

An ex-Gl in Sacramento, Cali- 
fornia, said, “I spent enough 
time as a latrine orderly when I 
was in the army. Now that ’m 
an owner of coin-ops, I don’t 
think that I should still spend 
time cleaning rest rooms. Yet, I 
can’t afford to have someone 
keep rest rooms clean day and 
night. The person that keeps my 
places clean has enough to do 
picking up soda bottles and ciga- 
rette butts without having to 
clean lavatories.” The time and 
expense in sanitary supplies, he 
adds, would whittle away at his 
profits. 

One owner doubted that a 
laundry with toilet facilities 
would invite patronage. “A 
pleasant smell,” he added, “is 


necessary to a Coin-op’s success. 
This is impossible with toilets on 
the premises.” 

In Oregon, an owner turned 
thumbs down on rest rooms—but 
with reservations. “In an un- 
attended store, you can have toi- 
let facilities available from eight 
in the morning to six in the even- 
ing and then lock them up after 
that,” he said. O 
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Pennsylvania dealer-owner 


resulted 





Sunday has become an important day in 
family work, Wolfe contends. 




























Lindsay Wolfe (left), president of Eastern Laundercenter, fought Sunday closings 
and limited operating hours imposed by Philadelphia zoning board. Victory 
resulted from counter-suit against zoners by a lessee. Below is one of more 
than 40 Laundercenters in Philadelphia area. 


decision handed down by 

the State Supreme Court of 
Pennsylvania during the January, 
1959, term has opened the way 
for unlimited growth of coin 
laundries in Philadelphia, the na- 
tion’s fourth largest city. Prime 
mover toward this decision was 
Lindsay Wolfe, youthful, dy- 
namic president of Eastern 
Laundercenter, in nearby Ches- 
ter. Opening Eastern Launder- 
center in the spring of 1958, 
Wolfe found that although he 
could build laundry stores, install 
equipment and generally promote 
the coin-op industry throughout 
all of the Keystone State, as well 
as Delaware and New Jersey, 
several zoning ordinances made 
Philadelphia—and its more than 
2,000,000 residents — off limits. 
Until invalidated, the restrictions 
set down by the Philadelphia 
zoning board said a coin-op could 
be open only from 8 a.m. to 7 
p.m. Monday through Saturday. 
In addition, an attendant was 
mandatory. If these limitations 
were adhered to, said Wolfe, a 
use permit might have been 








How coin-ops came to Philadelphia 


initiated fight that 


in court ouster of zoning ordinance 


granted the lessee of the prop- 
erty. But even under these re- 
strictions, Wolfe added, the 
Philadelphia zoners issued only 
Six use permits. Any more than 
these, claimed Wolfe, were felt 
by the body to be unwise. 

Wolfe felt the first tug of the 
zoning board’s constraints when 
two of his coin-op properties 
were turned down by the body. 
He then appealed his case before 
the district court, which upheld 
the zoning board’s refusal and 
general regulations concerning 
coin-ops. 

“We had hired a lawyer and 
formed an association of area 
coin-op owners by this time. But 
as a corporation, we felt that 
Eastern Laundercenter had done 
enough,” said Wolfe. The cor- 
poration passed the principal role 
to a coin-op owner, who had 
been refused a use permit by the 
zoning board. He took the case 
to the State Supreme Court, 
which decided in his favor. 

The lessee’s argument before 
the court was that his request to 

continued on page 52 
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DISTRIBUTORS OF 
COIN-OP EQUIPMENT: 


Expand your service and in- 
crease your volume with profit- 
able DuGrenier Merchandisers. 
Write us regarding lucrative 


Y UF a ) ; é SS Distributor Opportunities. 


EVERYWHERE 


BENDIX LAUNDERCENTER uses imposing bank of 5 matching merchandisers to 


vend Laundry Supplies, Cookies, Books, Cigarettes and Candy. 


EXTRA PROFIT PRODUCERS 


Versatile DuGrenier Vendors step- 
up profits for Coin-Op Owners, In 
addition to laundry supplies, they 
sell cigarettes, candy, cookies, pastry 
and other inviting items that will 
please your patrons and increase 
your income. Contact your distribu- 
tor or mail coupon below for com- 


7 plete information. po 
WESTINGHOUSE LAUNDROMAT FRIGIDAIRE AUTOMATIC LAUNDRY 





has DuGrenier vendor to sell Deter- serves patrons’ washing needs with 
gent, Bluing, Ammonia and Bleach. DuGrenier Laundry Supplies Vendor. 
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SPEED QUEEN AUTOMATIC LAUNDRY has DuGrenier Smoke- BENDIX WASHERS in this Laundercenter are flanked by bank of 
master Cigarette Machine and matching Laundry Supplies Vendor. — vendors offering Laundry Supplies, Cigarettes, Cookies and 
Candy. 
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_ —— —_— ° 

MANUFACTURED BY oy _—pepENDABILITY _, ARTHUR H. DuGRENIER, INC., DEPT. C 
tenet © \ Venp-aswty 4 250 West 57th St., New York 19, N. Y. ° 

F * Rea a e 

: \ Please send particulars on the matching merchandisers checked below: ~ 

} ul . ( INC., ° ; [] SMOKEMASTER CIGARETTE VENDORS * 

} . = [-] LAUNDRY SUPPLIES VENDOR ] CANDYMART 7 
: [] PASTRYMART [] MULTI-PACK CIGAR VENDOR ° 

15 HALE STREET HAVERHILL, MASSACHUSETTS ° [] COOKIE VENDOR [] BOOK VENDOR : 
GENERAL SALES OFFICE: 250 WEST 57th STREET, NEW YORK 19, N. Y : NAME : 
* > 

MEMBER e ADDRESS __ PHONE ° 

: CORY a ee eee > 
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NORGE and BORG-WARNER 
offer potential investors in 
Coin Operated Laundry Equipment 


~ 





Get in on the ground floor, with Norge’s unique, 
all-inclusive Coin Operated Laundry Profit Package. 


For investors or operators—attended, or 24-hour establishments— Norge 
and Borg-Warner quality performance insures greatest dollar return, 


LOOK WHAT NORGE LAUNDRY PROFIT PLAN GIVES YOU: 


Even blueprints and floor-plans are provided. 
Basic set-ups offer flexible unit arrangements for 
varying size and space availabilities. 






ttractive signs and banners for interior use. 


Easy-to-follow ‘“‘How To Use’”’ placques. Window 
banners, handbills and mailers. More than a 
dozen promotional themes and activities. 





Tested and proven newspaper ad-mats in a broad 
range of sizes. Radio spots and commercials. 
Co-op advertising schedules planned for specific 
budgets. 





Factory-trained servicemen are only a phone call 
away, day or night. Norge quality performance 
plus Norge service program keeps you operating 
at peak profit levels. 








Norge Twin-Loader and Norge Single-Load Agi- meticulous standards. They cost less to operalé 
tator Washers are top-rated throughout the return increased profits. Borg-Warner Acceptant 
industry. Super-washability, to suit the most Corp. gives you best financing terms. 


COIN-OP JUN 








NORGE COIN OPERATED LAUNDRY PLAN 
Norge Sales Corporation 
Merchandise Mart Plaza, Chicago 54, Illinois 
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Gentlemen: Send me full details about your Coin-Operated Laundry 
Profit Plan. I understand there is no obligation. 
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Conveniences to 


customers mean 


profit for coin-op 


A “better than average” 


Burlington, Vt., store is 


due to thoughtful 


by RAY LOFARO 


oe for customers is 
the major theme behind the 
rapid success enjoyed by the Em- 
pire Coin-Operated Launderette 
in Burlington, Vermont. 

Owned by two brothers, Mark 
and Stan Rosenthal, the coin-op’s 
convenience features include: 


ee 4 taki ae 


extras 


Look, no hands! Doors are automatic. 


@ Two automatic doors 
@ Bank of vending machines 
@ Flood lights 
@ Large parking lot 
@ Equipment mounted on 18- 
inch blocks 
From the moment a customer 
approaches the store, the con- 
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Mark and Stan Rosenthal's Empire Coin Operated Launderette has plenty of parking in 
both front and rear. The 45-foot expanse of glass is attention and customer getter. 
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veniences begin to make the task 
of washing clothes easy and often 
pleasant. The first convenience 
the customer enjoys is that of 
having a door open automatically 
when an electric eye beam is 
passed. The Rosenthals installed @ 
two such doors—one, an exit, the 7 
other, an entrance 
about $1,600. 
Once inside, the customer finds 
14 double and four single load 
washing machines mounted on 
18-inch building blocks. This fea- 
ture, according to the Rosenthal 
brothers, enables the customer to 
use the machines without bend- 
ing. And, they add, “this rela- 
tively minor and _ inexpensive 
modification in the placement of 
our equipment has endeared us 
to our customers. They realize 
that we built our store with them 
in mind and they show their 
appreciation by coming to us. 
Their quick acceptance of our 
coin-op has made it possible for 
us to do a better-than-average 
business,” said Mark Rosenthal. 
While the washers are in use, 
customers have access to coffee, 
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hot chocolate or two kinds of 
soda. Or, they can relax with a 
candy bar or cigarettes bought 
from the vending machines. The 
Rosenthals have even provided a 
tissue vending machine in their 
coin-op. Mothers, who bring their 
children to the coin-op, are espe- 
cially grateful for this vending 
machine. 

The bank of vending machines 
not only serve as a convenience 
to customers, but it’s a money- 
maker as well. Each pack of face 
tissue sold puts 2.1 cents into the 
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Machines on building blocks are easier to load. 





“Face tissue vender is a great idea," says mothers. 


owners’ pockets. More than 40 
per cent (four cents per drink) of 
the gross made by the soft drink 
machine goes to the Rosenthals. 
The brothers also make 10 per 
cent of revenue from the coffee, 
hot chocolate, candy and ciga- 
rette machines. Even the tele- 
phone adds about 20 per cent of 
its gross to the Rosenthals’ till. 
Thus far they have received no 
less than $12 per month from the 
phone company. All the vending 
machines, except those dispens- 
ing laundry supplies, are owned 


by a vending operator. 

The $33,000 coin-op, open 24 
hours a day since November, is 
bathed by huge flood lights. 
These light up the adjacent park- 
ing lot and the 45-foot expanse 
of glass that constitutes the front 
of the stores. A dual purpose is 
served by these lights. The first, 
and most important, is that cus- 
tomers are able to park with ease. 
Secondly, the lights serve to at- 
tract new customers by allowing 
them to see all that goes on in- 
side. After watching the others, 
they want to get into the act, says 
Stan Rosenthal. 


Huge parking lot 


Another essential customer 
convenience, say the Rosenthals, 
is the large parking lot with ac- 
commodations for 30 cars. “Park- 
ing facilities make it convenient 
for customers to bring larger 
loads of laundry to the coin-op,” 
said Mark Rosenthal. For this 
reason, the brothers had 14 16- 
pound washing machines in- 
stalled. 

Although reluctant to say how 
much “better-than-average,” their 
coin-op is, the brothers did say 
that the additional “‘little things” 
such as laundry carts and butt 
cans for cigarettes (the ash trays 
cost too much to replace) also 
helped to bring customers into 
the store. 

In addition to all the con- 
veniences built into the store, the 
Rosenthals emphasized the need 
for cleanliness. “No matter who 
you talk to, or where you are, 
you'll always get the same re- 
sponse from customers. They 
want a clean store,” Stan said. 
“We hired a woman to come to 
clean the coin-op four times every 
day. And once every other week 
our large front window and floors 
are cleaned by a maintenance 
firm,” he added. The mainte- 
nance firm charges five dollars a 
Visit. 

“We're convinced we have the 
winning combination for coin-op 
success — customer convenience 
and cleanliness. We believe our 
competitors know this also,” the 
Rosenthals concluded. © 
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Where to spot your venders 


Location plays a very important role in the money- 


making potential 


M ore than two billion dollars 
worth of coins will be in- 
serted into vending machines in 
1960. This prediction by Busi- 
ness Week magazine was made 
after noting that 16 per cent of 
cigarette sales, 21 per cent of all 
candy bars sold and 30 per cent 
of the soft drinks consumed were 
bought from vending machines. 
Are you getting your share of 
this money-making market? 

You are if your vending ma- 
chines are in the right location. 
The location of these units is one 
of the most important factors in 
determining whether or not they 
will be profitable in your coin-op. 

But before we place the ven- 
der in your store, perhaps we 
should reaffirm that it belongs 
there in the first place. 

The test, according to most au- 





This single vender, in a New Jersey 
store, was placed to the rear of 
the coin-op and is a relaxation area 
for customers. 
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of your coin-op’s vending machines 


by DOM GATTO 


tomatic merchandising authori- 
ties, is that vending machines 
need a captive audience. A per- 
son waiting for a bus, plane or 
train—or even the short distance 
traveller waiting for a subway— 
constitutes this “captive” market; 
so do office personnel and your 
coin-op’s customers. 

A second qualification for a 
good location is that it must be 
adequately trafficked. Self-serv- 
ice stores — your coin-op — are 
listed by the executives of a 
nationally known cigarette vend- 
ing machine manufacturing com- 
pany among the 34 best locations 
for their units. 

As for traffic, many vendors 
insist that their locations be fre- 
quented by a minimum average 
of 100 persons a day. The ma- 
jority of the coin-ops can pass 
this qualification. 

Once in the store, the location 
of the vending machine plays an 
important part in the monies you 
can hope to reap from this silent 
salesman. 

One favorite location for a unit 
is in or near the spot where the 
greatest number of people pass. 
The reason for this location is 
that the items featured in the ma- 
chine are presented to the largest 
number of people. Since impulse 
buying is important to the vend- 
er’s sales, this spot is ideal. 

Another location that finds 
favor in retail stores is one where 
the vender is placed toward the 
back of the store. This motivates 
customers to walk through an en- 
tire store to operate the machine. 
It is hoped that the customer will 
purchase something along the 
way. 

If you intend to place a battery 


of venders in your store, many 
experts advise that they be placed 
in one particular part of the store, 
thereby creating a special auto- 
matic section. A battery of ven- 
ders in your store will create a 
“relaxation area” in the coin-op. 

In order to make commonly 
wasted spaces such as odd cor- 
ners and areas around posts into 
money-producing spaces, venders 
can be placed in these spots. 

A final location suggested by 
some automatic merchandising 
men is that all of the above lo- 
cations be used in the store large 
enough to profit from the benefits 
of all of these spots. 

By careful planning and intel- 
ligent use of the spaces you have 
in your store, you too can get 
your share of the several billion 
dollars vending machines will 
rake in this year. O 
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FEATURES... 
Yee ade 
HUEBSCH 


HUEBSCH ORIGINATORS 


CHOICE OF ANY COLOR 
AT NO EXTRA COST 


Choose the exact color you desire 
(a color swatch will do) and we 
will duplicate your choice. 
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GAS-HEATED 
TUMBLER 


* MILWAUKEE 1, WIS. 


ONLY 37’’ TUMBLER 

IN THREE SIZES 

Only Huebsch offers choice of 
three sizes: 37’’ x 30’’, 37”’ x 
24"’, 37’’ x 18’. Standard or 
Coin-Metered Models. 
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MAGNETIC DOOR LATCH 
for safe, sure, silent door closing. 
Modern design eliminates trig- 
gers, buttons, springs. 


SELF-CLEANING 
LINT SCREEN 


automatically cleans itself and 
deposits lint on “Magic Carpet” 
for fast, easy removal. 


AUTOMATIC 

BACK-DRAFT DAMPER 
prevents hot air and lint from 
blowing back into tumbler. Pro- 
tects pilot light, keeps surround- 
ings cooler. 


EASY-TO-ADJUST FEET 

for quick, easy leveling and 
alignment of tumblers, regard- 
less of floor slant. 


VARIABLE 


TEMPERATURE SELECTOR 


Customer chooses correct temper- 
ature setting for efficient drying 
of various fabrics. 


HIGH TEMPERATURE 
LIMIT CONTROL AND 
AIR FLOW SWITCH 


standard equipment on all models. 
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The kids were not the only ones captivated by Santa's winning ways and lollypops. 


St. Nick promotes 
April COIN-OPening 


Springtime Santa arouses interes! 


in Jackson Heights, N. Y., opening 


|[GRAND OPENING 
FREE Sexe 


Friday. Saturda 
APRIL 42% APRILpe 
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hristmas in April? Impos- 

sible, you say? Not if you’re 
trying to promote your coin-op 
the way the owners of the Roose- 
velt Laundromat, Inc., Jackson 
Heights, N. Y., did. 

The three sisters who own 
the 28 - washer, 11 - dryer store, 
Mmes. Vogel, Karnett and Kahn, 
decided long before the grand 
opening days that a_ publicity 
campaign was necessary. 

Appealing to woman’s inherent 
inability to resist a bargain, the 
owners decided to offer free 
washing, drying and soap to all 
who visited the coin-op during 
the opening promotion. 

“We thought of using a Santa 
Claus to inform the public of our 
offer. After all,” said Mrs. Vo- 
gel, “we were giving a gift of 
free washing.” 

Two days before the first of 
two free wash days, a profes- 
sional Santa Claus began to dis- 
tribute leaflets to startled Jack- 
son Heights housewives. Help- 
ing Santa were several of the 
owners’ children as elves. They 
travelled in a radius of six blocks 
from the store, giving lolly pops 
and leaflets to everyone they saw. 
“By the time opening day came 





Mrs. Vogel (left) and her sister escort 
laundry laden customer (right) to door. 


Santa was a big hit with neighborhood 
kids. They, in turn, told their mothers 
about coin-op's free washing and drying. 


COIN-OP 




















JU 


sod 


ers 
ing. 





Handles shag rugs, drapes and blankets, too! 


e Attracts housewives by its simple home- 
washer operation. 


e Handles big-profit items: drapes, blankets, 
9-x-12 shag rugs. 
e Holds four small machine loads of family wash. 


e Automatic door lock—strong, safe, sure— 
prevents door being opened during operation. 


e Automatic overflow prevents wet floors. 


e Larger 30” x 15” cylinder tub allows better 
washing action for heavily soiled articles. 


e Washes better in 20 minutes than smaller 
tubs with less washing action do in 30. 


e Exclusive variable-speed drive gives smooth 
acceleration, quick extraction—cuts strain on 
machine and floor. 


* The Glover “25” is also available—minus Coin-op—with 
automatic “Laundry Control” for small hotels, motels, 
rest homes, schools, etc. 





Cuts needed floor space in half: Takes only 
28” x 36”, less than two small washers. 


Saves money: uses only 60 gallons of water 
during entire cycle, needs less maintenance 
than other machines. 


Dependability and durability proved for 5 years 
in shipboard and other installations where 
reliability is demanded. 


Outperforms and outlasts many higher-priced 
machines. 


Bill Glover, Inc., also manufactures commercial 
washer-extractors—semi-automatic, 

automatic, fully automatic—in capacities of 

50, 100, 200 and 300 pounds. 


SEE YOUR JOBBER OR WRITE 
FOR COMPLETE 
INFORMATION TODAY! 


F ) 
Lbwe/t a 5204 TRUMAN ROAD 
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around, our future customers 
knew we were in business,” said 
Mrs. Kahn. 

The publicity cost approxi- 
mately $200. This included 30 
pounds of lolly pops, the printing 
and distribution of leaflets and 
$10 a day for the Santa. “I think 
it was worth it,” said Mrs. Vogel. 
“We have a $40,000 to $42,000 


investment in this place and we 
want it to pay off.” 

According to the partners, 
some 1,100 washes and the pro- 
portionate number of dryings 
were given away. “I don’t think 
there was a dirty rag left in our 
area after the two free days of 
wash,” said Mrs. Vogel. 

In addition to the Santa, the 





The grand opening promotion kept the store filled to capacity for two days. During 
the promotion, some |,100 washes and the proportionate dryings were given away free. 
While some customers used the equipment, others tended to the flock of children. 
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elves, leaflets and free washes, 
the local newspaper was informed 
of the Christmas-in-April stunt. 

“Having one of the best coin- 
ops in all of New York is not 
enough,” explained Mrs. Vogel. 
“You must let the customers 
know about it,” she said. She 
listed continuous music coming 
from three speakers hooked up 
to an FM radio station; heavy 
aluminum foil and fiberglass in- 
sulated dryer ducts that not only 
mean more efficient dryers but 
make the store cooler; and bright 
lights that make female custom- 
ers feel safe in the store—even 
at night, among the features 
pointed out to customers. 


70 per cent returned 


“A really accurate picture of 
the weekly business we take in 
is difficult to get,” said Mrs. 
Vogel. “We’ve been open only 
a short while. However, I esti- 
mate that about 65 to 70 per 
cent of the people who used our 
coin-op during the two free days 
have returned with their 
bundles.” 

One woman, relate the part- 
ners, used the coin-op at least 
10 times during the free days. 
She is now a steady customer and 
does a three-machine wash at 
least three times a week. An- 
other woman refused to use the 
coin-op during the free days and 
came in after the grand opening. 
“However,” said Mrs. Kahn, 
“she learned about us through 
the promotion. 

Promoting the coin-op didn’t 
stop with the grand opening. 
The owners never miss a chance 
to tell how much their store bene- 
fits the community. For example, 
a representative of the apartment 
house tenants where the store is 
located came to the coin-op to 
see if it was responsible for the 
lack of hot water in the building. 
Mrs. Vogel assured him that her 
store was fed with hot water 
heated by her own boiler. 

“My talks with this represen- 
tative halted a potentially awk- 
ward situation. Now the tenants 
know our store is helpful to their 
well-being.” © 
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yvHEN YOU NEED A VITAL REPLACEMENT PART FOR YOUR WASHERS OR DRYERS. 


ONLY WITH Westinghouse Laundromat® washers and other 
balanced ALD commercial laundry store equipment are you 
assured of fast, efficient service and replacement of parts—no 
matter where you are located! ALD maintains 18 Parts and 
Service Centers strategically located with full factory service 
facilities and complete parts inventories totaling millions of 
dollars. In addition, ALD has sales and service offices from 
coast to coast to fill your immediate needs for simple emer- 
gency servicing and common parts. Hundreds of ALD Author- 
ized Independent Service Contractors, trained by ALD, can 
provide you with reliable, top quality service. When you build 
with ALD, help is as near as your phone. Your expensive 
equipment need not remain idle for days... your customers 
are not forced to line up—or go elsewhere. When you need 
help you get it with a call or wire to any of these convenient 
ALD Parts and Service Centers listed at the right. 


CAN YOU AFFORD to gamble, risk your capital on untried 
equipment and inexperienced distributors ...to have your 
store shut down in need of vital parts or competent service . . . 
when it costs no more to have the best and work with ALD? 
Profit by the consumer acceptance of the sign of the licensed 
Westinghouse Laundromat Store. Call or write for full infor- 
mation on joining the family of more profitable licensed 
Westinghouse Laundromat Laundry Stores. 
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ALD PARTS AND SERVICE CENTERS 


3549 N. Clark St. 17214 Wyoming Ave. 8994 Manchester Road 
Chicago, Ill. Detroit, Mich. St. Louis, Mo. 

Diversey 8-3874 UNiversity 4-4060 WOodland 2-0675 
2342 Payne Ave. 1834 Amberlawn St. 2340 East 53rd St. 
Cleveland, Ohio Cincinnati, Ohio Indianapolis, Ind. 
MAin 1-0922 POplar 1-2120 Clifford 3-2781 

2701 Williams Bivd. 1562-4 San Marco Bivd. 9104 Diplomacy Row 
Kenner, La. Jacksonville, Fla. Dallas, Texas 

71-2322 Flanders 9-6813 Fleetwood 7-625] 
2929 S. Sepulveda Bivd. 1610 Rollins Road 6140 Wayzata Bivd. 
Los Angeles, Calif. Burlingame, Calif. Minneapolis, Minn. 
GRanite 8-0551 OXford 7-1250 Liberty 5-1676 

318 Second Ave. West 10-32 47th Road 1953 Green Spring Lane 
Seattle, Wash. Long Island City, N.Y. Timonium, Md. 
ATwater 3-1500 EMpire 1-9300 Clearbrook 2-2000 

17 Erie Drive 65 Lincoln Highway 3561 Valley Drive 
Natick, Mass. Malvern, Pa. Pittsburgh, Pa. 
Olympic 5-0480 Nlagara 4-6500 LOcust 3-6204 


ALD ALSO HAS PARTS ORDERING CENTERS AT: 
317 West Jones St. 1410 S. W. First St. 3173 Leavenworth St. 203 East Broadway 
Raleigh, No. Carolina Miami 35, Florida Omaha, Nebraska Salt Lake City, Utah 
Temple 2-6600 Franklin 7-2347 Harvey 1434 Davis 8-0343 


© Ald, Inc. 1960 





HOW TO SELL 





YOUR SERVICES: 


UBLIC;ZE 


by RICHARD ZIFF 





N..: long ago, a saddened 
COIN-OPerator lamented about 
the fact that he had invested huge 
sums of money in his store and 
that the response was disappoint- 
ing. Asked what he had done to 
promote his coin-op, the owner 
said he had bought some adver- 
tising in a local paper and a few 
spots on local radio. “What 
should I have done,” he wailed, 
“gone into Life Magazine?” 

Of course there was no need 
at all for this hapless owner to 
spend thousands upon thousands 
of dollars to advertise. What he 
should have done, however, was 
publicize. For publicity is, in ef- 
fect, free advertising. 

If you have built your busi- 
ness success on offering some- 
thing your competitors lack, just 
having that something is not 
enough. People have to know 
about it. In short, whether your 
coin-op is the biggest, the clean- 
est, the smallest, the whitest, the 
bluest, or if it offers radio, tele- 
vision, magazines or checker- 
boards, let people know! Exploit 
it—whatever it is! 


Proper publicity formulas 


The next logical step is the 
placement of your publicity. 
First think of the size and nature 
of your community. A publicity 
formula favorable in an area hav- 
ing 100,000 people may not be 
your cup of tea. Listed below 
are the various media available 
to the publicity conscious coin- 
op owner and the requirements, 
advantages and limitations of 
each. 

@ Newspaper. This medium 
gets what the research people call 
“Jeisure” readership; people read 
a paper when they have the time, 
usually while travelling or after 
meals. Carried further, _ this 
means that the reader is looking 
for something to read, and his 
appetite is a varied one. After 
reading about congressional hear- 
ings and international — saber 
rattling, he yearns, whether he 
knows it or not, for something 
to amuse or inform him on 4a 
familiar scale. So chances are 
the newspaper is a good bet for 
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you — if you have something 
newsworthy to say. Newspapers, 
however, are generally cramped 
for space, so your story will have 
to be told quickly and completely. 

@ Radio. Your local stations 
will be glad to receive any news 
you may have to give them, 
usually for its amusement value. 
But radio messages live only as 
long as they are being transmitted 
and then evaporate forever. Most 
radio stations give news items in 
five minute spots these days, with 
longer broadcasts only a few 
times a day. Therefore, anything 
a coin-op owner would have to 
say, unless the station were ex- 
tremely local, would take low 
priority. 

@ Television. Anything news- 
worthy or novel in a coin-op 
would stand a better chance on 
television than on radio, for tele- 
vision is a visual as well as audible 
medium. If, for example, you 
were to have Santa Claus attend 
a grand opening in April, and 
then let your local television sta- 
tion know about it, you could 
stand a good chance of having 
your operation on TV. But as 
in radio, television is only a 
fleeting image that vanishes soon 
after it’s seen. 

@ Personal Publicity. This 
means getting out and blowing 
your own horn, which is often 
your most effective publicity tool. 
There are many groups that will 
be more than happy to hear your 
story. Among them are women’s 
clubs, PTAs, chamber of com- 
merce, service organizations 
(Elks, Rotary, etc.), church 
groups and business groups. 

Key is newsworthyness 

The key to reaching all these 
media is newsworthyness. This 
brings us to another problem. 
Just what is this thing called 
newsworthyness? Most commu- 
nications experts agree that it’s 
an item of timely interest to the 
reader or listener. When pressed 
for an example of a newsworthy 
item, journalists are fond of 
spouting the adage, “when a dog 
bites a man—that’s nothing; but 
when a man bites a dog—that’s 
news!” 
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How is this applied to the 
coin-op? Here are some ex- 
amples of operators who have 
done something newsworthy and 
have contacted the people who 
are in the position to publicize 
the event. 

In New York, a coin-op pro- 
moted its grand opening by hir- 
ing a Santa Claus, complete with 
real beard, red suit and bags of 
lolly pops. The gimmick was that 
the grand opening took place on 
a balmy spring day in April. The 
coin-op owner contacted the local 
weekly newspaper. The equip- 
ment people contacted this maga- 
zine. 

A COIN-OPerator in Chatta- 
nooga, Tenn., whose store is lo- 





TV, a visual and audible medium, leaves 
a momentary image that soon disappears. 


cated near an industrial plant, 
posed several late shift workers 
putting laundry into the washers 
at 3 a.m. In addition, he con- 
tacted the local paper. The fol- 
lowing day the paper carried a 
photograph with this caption, 
“Three a.m. is laundry time for 
factory workers.” This invalu- 
able publicity accomplished two 
things. 1) Everyone who read 
the paper knew about the coin- 
op’s 24-hour service. 2) Every- 
one at the factory became a po- 
tential customer. 


Rule of thumb 


Another rule of thumb that 
seems to work for those seeking 
publicity is to tie in their cam- 
paigns with national holidays and 
community events. 

For example, let’s say your 
town is engaged in a fund-raising 
drive for a new community cen- 
ter. When you speak before one 


of the local groups (and this is 
easily arranged) you might offer 
to sponsor a “Wash For The 
Center Day.” Proceeds of that 
day’s washing machines or dryers 
or both could be given to the 
fund. 


Tell the media 


Taking this one step further, 
you must let the newspapers, 
radio and TV stations know of 
what you’re doing. After all, it’s 
their town too and they also want 
to promote the new center. When 
all the publicity is released you 
have done a patriotic act, you 
have become a civic leader and 
you let people know that your 
coin-op is in town. 

Even the change makers in 
your coin-op can be an effective 
publicity tool. According to the 
public relations man for a large 
vending association, operators in- 
stalling dollar bill changers have 
a good avenue for local publicity. 
“Alert operators,” he said, “using 
currency changers, put on a dis- 
play at local banks and television 
stations.” To implement this, he 
suggested a five-point program. 


1. Put the machine on display 
at a public location, such as your 
local bank. 


2. Contact your local paper 
when your machine is delivered 
and invite him to see how it 
works. 


3. If he’s interested, set a date 
for an interview and pictures. By 
all means, stress the part your 
changer and coin-op play in 
benefiting the community. 


4. Contact your television sta- 
tion or radio station and tell them 
the same story you told the news- 
paper editor. 


5. Contact your 
publicity chairman. 


association 


In short, you’re in business 
because you have something to 
sell. And if you have something 
to sell, you can’t sell it by keep- 
ing the sales points to yourself. 
Let your imagination take hold 
and see how quickly you become 
your own publicist. O 
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ANNOUNCING: 


Lint is caught in the filter, not on clothes, 
The famous Filter-Flo Washing System cleans 
and re-cleans the wash water. Filter serves 





















as a detergent dispenser, too. 
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A big family-sized load—10. pounds of dry 
clothes—can be thoroughly washed and rinsed 
in a single cycle. High spin speed extracts extra 
water—makes drying time quicker. 


| 
General Electric Filter-Flo Washers | 


A new General Electric Filter-Flo Washer, Model 
WC-474T, is now available for commercial laundry in- 
stallations. No other washer provides all this: famous 
General Electric Co., 2 Filter-Flo Washing System that removes lint from wash 
nee Apnea aay A water, 10-lb. capacity, extra-large opening for easy load- 
Appliance Park, Louisville 1, Ky. Se nn ee) ee ee ne 

ing, 20-minute complete cycle—and pushbutton selec- 
tion of 4 wash and rinse water temperatures, 


Please send me by return mail full information on your 
Coin-Operated Washer, Model WC-474-T. 


SPL a I ee 


These commercial Filter-Flo washers give fine results 
under heavy use. The service record is good—proven in 
many coin-operated laundries already using them. 


; Progress /s Our Most Important Product 
Fil E od mal anee for canine spcauleaioen. G E N E R A L & F LE C T R I C 
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Young Georgian 
talks 


about 


candidly 
coin-op 


ups and downs 


by STEVE BLICKSTEIN 





JUNE, 1960 


COIN-OPS ARE 


IVIY CAREER 





a Fayette, Georgia, just a few 
miles south of the Tennessee 
border, is a small, quiet town, 
typical of many in the south. But 
within the tranquil atmosphere of 
this town of 8,000 throbs a pulse 
of growth and expansion, person- 
ified by Dewey W. Hammond, Jr. 
At 28, Hammond owns two La 
Fayette coin-ops and is a member 
of a corporation that owns four 
other coin-ops within a 50-mile 
radius of La Fayette. 

He’s a graduate of the Uni- 
versity of Georgia, is married, the 
father of two children, and says 
he has staked his life on coin- 
ops. 

“T had to start from the ground 
up right in my own home town,” 
said Hammond. “This is a rural 
area and, in large part, a back- 
ward one. In promoting the open- 
ing of my first coin-op last July, 
[ not only had to tell the folks to 
come to my coin-op, but to tell 
them what a coin-op is.” 

Once they started coming, said 
Hammond, they kept coming. 
“It wasn’t rare to see some of the 
rural peopie bringing 12 loads of 
laundry at a time,” said Ham- 
mond. “Farmers are notorious 
water-hoarders anywhere you go, 
but some of the folks in this area 
still pull water out of a well. 
This is where I feel like I’m do- 
ing a public service. I think peo- 


Dewey Hammond, in the coin-op busi- 
ness for little more than a year, has 
formed a lifetime of ideas. 


ple are cleaner in this area since 
I’ve opened my stores.” 

While the population of La 
Fayette is mostly rural, a nearby 
carpet factory employs 1,000 of 
the town’s residents. “I’ve found 
industrial workers to be as good 
business as the farmers,” said 
Hammond. “That’s one of the 
reasons I’m glad that we'll be 
getting new industry in before 
very long.” A candy company 
and textile plant, relocating from 
New England, are about to open 
in La Fayette, added the young 
businessman. 

Since the start of his career as 
a COIN-OPerator, Hammond has 
formed some definite impressions 
of the field. The quickest, and 
probably the hardest, fact he 
learned was that opening a coin- 
op does not mean instant riches. 
“I figure now that you need three 
good years before you can count 
on one coin-op to make you a 
living,’ said Hammond. “I 
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started in this business just after 
I got out of the army last year 
and thought I’d be a rich man 


over night. Of course I was 
wrong, and I learned the hard 
way that making a success of 
coin-ops requires a lot of work 
and attention to a million details. 
I also found out from the corpo- 
ration’s operation of coin-ops in 
the Chattanooga area that small 
town coin-ops and big city coin- 
Ops pose two completely different 
types of problems.” 


Lower break even point 


In a small town, Hammond 
explained, the break-even point 
is lower because most costs are 
lower. Local newspaper and radio 
advertising, for example, cost 
less, as does labor and some ma- 
terials. “But in contrast with 
this,” he said, “you’ve got to 
keep expanding to keep ahead of 
the game. I believe that a small 
town operator, in order to fully 
guarantee his growth, has to pro- 
tect himself all the way around. 
As soon as it becomes possible to 
open another coin-op, the owner 
should do it. So you see, the small 
town owner has to open several 
small 12 washer shops instead of 
one big one with more than 30 
machines. Small operators, al- 
though they reach a break even 
point faster, must expect a 
smaller return on their invest- 
ments.” 

Hammond emphasized the im- 
portance of the service rendered 
by a COIN-OPerator’s distributor. 
“Service from the distributor 
means a lot,” he said. ‘““The more 
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technical and service bulletins 
they can supply, the better it is 
for everyone. I’ve been fortunate 
in having been supplied by some 
distributors who really look out 
for their customers and get them 
set up right.”’ 

But, added Hammond, he soon 
realized that the distributor could 
not go the whole way in promot- 
ing the success of a coin-op. 
“You've got to wean yourself 
away from the distributor as 
much as you can. Since going into 
this business, I’ve become capable 
of things I never thought possible. 
I’m almost an accomplished me- 
chanic when it comes to finding 
out what’s wrong with a piece of 
equipment. 

“You've also got to do your 
own promoting. For instance, | 
have a special refund letter that 
goes to customers who have lost 
coins in inoperative machines. 
The coin is taped to the letter, 
which is mainly an apology.” The 


refund letter, in addition to being 
an apology, becomes an adver- 
tisement with the reminder, “Re- 
member, you can do your wash 
quicker and cheaper at the Speed 
Wash.” This refund letter is 
mailed just as soon as an out of 
order card is found on the equip- 
ment. 

In Hammond's first La Fayette 
coin-op, there are 14 double load 
washers, six single load machines 
and five double and two single 
load dryers. “Although the in- 
come from my first coin-op hasn’t 
been anything resembling a gold 
strike, I’m pretty satisfied with 
my progress up until now,” said 
Hammond. “I’ve averaged 10 per 
cent increases each month, and 
this seems a good enough gross 
at this stage of the game the 
young operator concluded.” 


Gross climbs steadily 


Hammond's first month’s gross, 
back in July, 1959, was $354. 
His second month’s gross was 
$892. Total income for his first 
six months of operation was 
$8,157, with a profit of $1,928. 
Broken down even further, Ham- 
mond’s washers yielded $4,555 
for the period and his dryers 
collected $3,128. Hammond ex- 
pected a substantial increase this 
spring, which is the rainy season 
in that area. The new year started 
well for Hammond. In January, 
he grossed $1,966. 

Although Hammond’s is a rel- 
atively small store, customer con- 
veniences rate high. There are 









































gm Soda machine is 
most popular of 
all venders in 
state where 
"Coke" was in- 
vented. 























EE TS RE TTS TET nese A LL TELLS Ca LCST SAE Ti a 





Np 


Believing in customer conveniences, 
Hammond has installed a bank of 
vending machines. Music is piped in, 
and there are benches, folding tables 
and bulletin boards available. 


five vending machines (in addi- 
tion to laundry supply venders) 
that sell soda, coffee, cake, candy 
and cigarettes. Music is piped in. 
There are benches, folding tables 
and a bulletin board for the dis- 
play of lost articles and notices. 

“One thing I don’t believe in,” 
said the young owner, “is a sign 
everywhere you turn. Too many 
signs confuse people. I keep 
signs in my stores down to an 
absolute minimum.” 

Originally a furniture ware- 
house, before Hammond com- 
pletely remodeled and renovated 
it, the store has ample parking 
area and a front and back en- 
trance. 

Hammond’s newest coin-op, 
opened in April, is just a few 
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blocks away from the first one. 
In a more residential than busi- 
ness area, the new store has 16 
washers and six dryers. It had 
been a warehouse and cabinet 
maker’s shop. Early in April, 
about a week before the coin- 
op’s opening, Hammond esti- 
mated his investment in this unit 
to be approximately $14,300, 
with $11,800 spent on equip- 
ment. 

Based in his business office 
right off La Fayette’s main street, 
Hammond takes an active part in 
the town’s commercial affairs. He 
is president of the Junior Cham- 
ber of Commerce and is a mem- 
ber of the Rotary and Elks. “We 
have no association here yet,” he 
said, “but there are conditions 


At 28, Dewey Hammond 

owns two coin-ops and belongs to a 
corporation that operates five more. 
Although he has invested heavily, 
Hammond is starting to experience 
adequate returns. 


i] 3 ‘ 
< 
wee 
- * ‘ 
= 


— eee e. “ 
te es : 


s 


= Ae 
ne 
eee? oY ee 
sgt ee ee A te ee 





growing here that might merit the 
grouping of some coin-op owners. 
Tax structures for coin-ops, espe- 
cially sales taxes, as set up in 
Atlanta, have not been uniform. 
We'll see what we can do about 
ti 

Only time will disclose the 
validity of Hammond’s philoso- 
phies and predictions. For the 
present, however, a definite mark 
has been made on this industry 
from a small town in Georgia. A 
young man is making coin-ops 
his life’s work and in order to get 
the most out of it, he is putting 
everything he has into it. Ham- 
mond gives his youth, energy and 
imagination to a young industry 
that, even this early in its life, 
needs it badly. O 
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Open Letter To COIN-OP Operators 


Association fights discriminatory 
legislation, keeps standards high 


his coin-op field is still in its 
infancy. We have many prob- 
lems now and we are going to 





potlight. 


AT THE CHICAGO SHOW! 


New, to the COIN-OP Industry, 
but already proven. 
The Coin-Op Hair Dryer was the 


darling of the 1960 American Institute 
of Laundering Convention. 


Consider these facts: 


@ Built-in money and coin 
meter box — Lock-in dryer 
head — no vandalism. 





@ Adjustable money recep- 
tacle — 10c for 10 minutes 
— 25c for 30 minutes. 


© @ All parts are maintenance- 
free. No delays or lost 
customer volume, 


@ Safety fastened to floor — 
gives positive security. 


@ COIN-OP uses minimum 
floor space. 


FOR COMPLETE INFORMATION 
WRITE: 


COIN-OP 
INDUSTRIES, 
INC. 


EXECUTIVE OFFICES 
Pioneer Building, Suite 605 
Saint Paul |, Minnesota 
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be faced with many more which 
can only be solved through the 
efforts of your magazine and local 






















organizations working together. 

About a year after I opened 
my first laundry, I saw competi- 
tion moving in, prices going 
down, and some unethical and 
unqualified salesmen promising a 
pot of gold wherever you opened 
a laundry store. I did not like 
what I saw, so I started calling 
up other laundry owners. We 
formed the South Texas Coin- 
Operated Laundry Association. 
The Association takes in greater 
San Antonio and its advertising 
area. We retained a lawyer, wrote 
our constitution and by-laws and 
got our charter. 


Group began slowly 

We progressed slowly for about 
six months, then began to roll. 
Our advertising committee met 
and decided upon an advertising 
name for the association’s mem- 
ber stores. The name is “Fluffy 
White Coin Laundry Stores.” 

With these steps behind us, 
we spent more than $1,000 on 
advertising on two local radio 
stations to promote our trade 
name. The money came from our 
dues, which are $5 per store per 
month. 

We offered 10 free steam irons 
for customers who registered at 
our stores during the following 
five week period. In December 
and January, individual operators 
spent around $500 following 
through with more radio adver- 
tising. 

In January and February of 
this year, the Association made 
up a hand bill tailored for all 
types of coin laundries. We pur- 
chased 100,000 of these circulars 
and each member bought from 
2,000 to 10,000 for their stores. 
Our goal was to cover the entire 
town with circulars; and we came 
pretty close to it. Now, our next 

continued on page 46 
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Only Philco-Bendix gives you a 
complete line of commercial laundry 
equipment engineered for coin use! 


Now you can make sure that every 
piece of equipment in your store is 
engineered super-tough for rugged 
commercial use . . . that there is no 
second best in your line-up. That’s 
because thousands of highly skilled 
man-hours have been poured into 


the design, development and produc- 
tion of Philco-Bendix’s new com- 
plete line of commercial laundry 
machines. 

For example: You get built-in, 
not tacked, wired or stuck-on, 
mechanical coin meters. Designs are 


the cleanest, the most attractive and 
efficient ever presented. Installations 
combine unbeatable eye appeal and 
easy maintenance! 

Every machine is backed by a 
warranty. Here is the new complete 
line of models now available: 


















aa Load Commercial Washer On ib. 


Commercial Dryer 
The Double Load Commer- 


cial Washer is engineered to 
give greatest efficiency and 
economy. It is a heavy-duty 
washer that brings in double- 
load profits. Advantages in- 
clude: a built-in mechanical 
coin meter and maximum- 
securily coin vault; new cycle 
signal lights; an optional pre- 
soak cycle; a wash-and-rinse 
water-temperature selector. 
WC 9916 


The most efficient dryer in 
coin laundry today! It makes 
more money because it dries 
more loads in less time. It 
features: a giant 38%” cyl- 
inder; a self-cleaning lint 
screen; interior light; 100% 
fabric safety; a high-density 
baked-enamel finish; a mira- 
cle-fabric temperature selec- 
tor; optional electric ignition. 


we 


xtra Capacity Commercial Washer 











DC 9950- DC 9951 


OW, oe Loading Commercial Washer 











This machine gives you revo- 
lutionary Ball Point Balance, 
the advance that ends work 
stoppages due to overloading. 
You also get an amazing 
blade-free agitator that sends 
out 600 impulses a minute; 
a mono-directional drive sys- 
tem that completely elimi- 


The all-new Philco-Bendix 
Extra Capacity Washer is the 
extra-rugged successor to the 
famous WDC. You get: an 
optional pre-soak cycle; the 
world’s safest, cleanest wash- 
ing action; new cycle signal 
lights; a wash-and-rinse tem- 
perature selector; a sealed 








nates troublesome transmis- 
sions; and a built-in meter. 


soap door and overflow hose; 
a built-in coin meter. 








WC 8910-M WC 9910 


vtec Teo 











PHILCO CORPORATION i 

Commercial Laundry Sales Adv. Dept CO-3 i 

j Tioga and C Streets, Philadelphia 34, Pa. i 

pre Please send me information right away on the I 

= i | new Philco-Bendix Commercial Laundry equip- J 

tat =| fee | FULL INFORMATION j ment... also the name of my local distributor. | 
f= (Bx<\) || on the all-new Philco-Bendix 

STAM | Commercial Laundry Equipment 2 °"™*— —_—_——! 
I n 

y LOMmmercial Laundry Cquipme Hetil iia sagt : 

"niente BH Cli. —— _State_ as i 

i Philco-Bendix Commercial Laundry Equipment is brought to you by Philco Corporation. 1 
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AALF Tests Summonses 


The American Automatic 
Laundry Foundation, an associa- 
tion of New York City coin- 
operators, met late in April to 
discuss progress in its fight against 
Sunday closings and to hold its 
first “clinic” session. The clinic, 
concerning the general applica- 
tion of dryers in coin-ops, was 
led by Anderson W. Scott, vice 
president in charge of sales of 
Ace Cabinet Corp. 


NETHE TION 


Steve Blickstein, Associate Editor 


public to use coin-ops on Sun- 
days.” 

General counsel Hyman Bravin 
said the future of Sunday open- 
ings in New York’s five boroughs 
depended in large part on the 
outcome of a test case against a 
COIN-OP-erator in the borough of 
The Bronx. If the case met with 
a favorable decision in the appeal 
courts, Bravin said, authorities in 
other boroughs would take action 
tantamount to withdrawal of 
charges against owners given Sun- 








sense. “Buy equipment 
suited to your needs,” 
members. 


that is 
he told 
Scott added that safe 
and efficient operation was neces- 
sary to survival in industry. 


Membership Categories 


The National Association of 
Coin Laundry Equipment Opera- 
tors, Washington, D.C., plans to 
expand its membership by means 
of four membership categories— 





A new weapon in the AALF 
fight against forced Sunday clos- 
ings and summonses issued to 
those who remain open took the 
shape of a sign to be hung in 
member coin-ops. The sign, 
measuring about three by four 
feet, emphasizes the “right of the 





a) 








lumblette 
BY COOK 
SX ONE dryer that does the job 
of TWO: DUAL TEMPERATURE 
CONTROL for both regular 
and delicate fabrics. 


— See, 


— 
oe ON 


-K Drop coin, slug rejector meter 
—recessed tamper-proof coin 
vault. 





+ Permanent type perforated 
steel lint cylinder lasts life- 


_-~ me time of dryer, no expensive 
—_ replacements. 
a a + Stainless steel sides and 


fronts available. 





APPROVED 


Meee bce 
gue Mr 
ir eel Mee le 
ae 


ORME Matra: Ole 


day summonses. 


Anderson Scott, 
the Foundation’s first 
lecture, said the most important 
ingredient in the installation and 
operation of dryers or any other 
coin-op equipment was common 


EXTRACTORS 


MORE PROFIT FOR YOU WITH 
COOK Coin Operated EQUIPMENT 


@ a - Built Up to a Standard—Not Doun toa Price ©. 


COOK macuinery co., Inc. 


Dallas 26, Texas 


general, associate, organization 

and allied. “Owners of coin laun- 

dry stores having fewer than 

in delivering 1,000 pieces of equipment in 
“clinic” operation,” says executive secre- 


tary Marvin Wahl, “are eligible 
to apply as associate members, 
Beyond that amount, they are 


continued on page 34 


PA Pate) 





Waahette ~ 
vy COOK 


>K 25-lb. Washette features 21- 
minute commercial Wash- 
Deep Rinse cycle. 






-K Deluxe stainless steel cabinet, 
handsome styling for in-line 
installations. 


K Tamper-proof slug-rejector, 
drop coin, accumulative type 
meter. Separate heavy duty 


coin vault. 


“Concealed operating controls. 


Telephone HAmilton 1-2135 





Manufacturers of the Only Complete line of Open-end Washers 
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“MANUALS 


WASHER DIAGNOSIS CHART 
PART TWO: Electrical Section — motor and general circuit 





Rubin Braun, Technical Editor 





COMPLAINT 





front load washer has 
power but basket 
doesn't turn 


for all machines spin 
cycle doesnt stop 


machine doesn't stop 
sound 


loud buzzing 


switch 
balanced 


off balance 
opens on 
loads 


off balance switch re 
mains closed on un- 
balanced load 


reset button won't 


start washer 


circuit breaker opens 


safety-type door 
opens but machine 
spins 


lock-type safety door 
won't open 


motor hot to touch 


OPkWN > 


~~ o> 


co 


13. 
14. 
3: 


16, 


17 


ze. 


yes 
aoe 


24. 
25. 
26. 
ais 


28. 
29. 
30. 
31. 


32. 
a3. 
34, 


35. 
36. 
37. 
38. 
39. 
40. 
4\. 
42. 
43. 
44. 


PROBABLE CAUSE 





motor weak 

belts loose or broken 
pulleys loose or broken 
shaft ''frozen" 
transmission inoperative 


timer inoperative 
brake inoperative 
oil or grease in brake 


timer inoperative 


. wiring connected improperly 


solenoid defective 


. solenoid or linkages loose 


switch assembly out of position 
switch defective 
suspension spring broken 


switch out of position 


. switch assembly out of position 
18. 
19. 
20. 


switch defective 
suspension spring broken 
reset button or rod binding 


button or 
wrong 
switch assembly out of position 
switch defective 


rod binding or set 


ow voltage 

solenoid defective 
pump jammed 

circuit breaker defective 


door switch defective 

relay or solenoid defective 
wires bypassing switch 

broken or disconnected wire 


door switch defective 
solenoid defective 
atch assembly binding 


tub overloaded 
voltage too low 

starting windings weak 

pump jammed 

water remaining in tub 
belts too tight | 
pulleys binding 

timer not synchronized 

shaft bearings binding 

brake not releasing 


13. 
14, 
15. 


16. 
17. 
18. 
19. 
20. 


2% 


22. 
23. 


24. 
25. 
26. 
27. 


28. 
29. 
30. 
31. 


32. 
33. 
34, 


35. 
36. 
37. 
38. 
39. 
40. 
4]. 
42. 
43. 
44. 


REMEDY 





replace motor 

adjust or replace belts 

tighten or replace pulleys or tension spring 
replace shaft and/or bearings 

change oil in transmission or replace 


. repair or replace timer 


adjust or replace brake or linkage 


. wipe brake surfaces clean 


repair or replace timer 


. check wiring and correct 


. repair or replace solenoid 
. tighten solenoid bolts or linkages 


adjust switch assembly for proper contact 
replace switch 
replace suspension spring 


adjust switch for proper contact 
adjust linkage or assembly 
replace switch 

replace suspension spring 

clear button or rod alignment 


clean both or realign position 


adjust linkage or assembly 
replace switch 


install proper voltage source 
replace solenoid 

clear pump 

replace circuit breaker 


replace door switch 

replace relay or solenoid 
rewire switch into circuit 
repair break or reconnect wire 


replace door switch or solenoid 
replace solenoid 
adjust or replace latch assembly 


remove excess clothing 

install proper voltage source 

replace motor 

clear pump of obstruction 

drain tub, clear pump or drainage system 
adjust belts 

adjust pulleys or clear obstruction 

repair or replace timer 

replace shaft or bearings 

repair or replace brake linkage or solenoid 


a 
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AN ADDITIONAL $750. 
NET PROFIT PER YEAR 


COFFEE BAR...a complete 
refreshment center in only 
13” of space. 


@ Serves Nescafe and Maxwell 
House coffee, Nestles Hot 
Chocolate or Hot Tea. 


@ Completely Sanitary. 


@ No cleaning or spoilage, 
simple instructions, no main- 
tenance problems. 


@ Coffee Bar holds 180 cups. 


@ Coffee Bar pays for itself in 
less than 4 months. 


@ $2.00 net profit per day, or 
$750. net profit per year. 


Contact now! 


ULTR-O-RAY Vendor 
2940 North 7th St. 
Harrisburg, Pa. 


NOTE: Many areas available for 
exclusive distributorships. 


CIRCLE NO. 123 ON POST CARD 


34 


Associations 
continued from page 32 


general members. Local and 
statewide coin laundry associa- 
tions with experience in taxes, 
licenses and legislation will be 
classified as organization mem- 
bers. Distributors, manufacturers 
and dealers are eligible to be 
allied members.” President of the 
NACLEO is Martin Slutsky, 
Washington, D. C. W. E. Bloom- 
field of Los Angeles is veep. 


Detroit Group Elects 

The Coin-Operated Self-Serv- 
ice Laundry Owner’s Association 
of Detroit has elected new officers 
and directors, according to the 
association’s periodical. The new 
officials, elected in March, are: 
Walter O. Davey, president; 
Julius Katchen, first vice-presi- 
dent; Victor D. Van Etten, sec- 
ond vice-president; Jim Kearns, 
treasurer; and Mrs. Harold Shone, 
secretary. 


First Convention 

The first annual meeting of the 
Coin-Operated Laundry Division 
of the Massachusetts Laundry- 


Stanley J. Berkman 


owners’ Association, Inc., was 
held in Boston on April 3. Elec- 
tion of officers was conducted. 
Elected president was Stanley J. 
Berkman, Brookline. Vice presi- 
dent elect is Barnett N. Samuels, 
Winthrop. Chairman of the 
Steering Committee is George A. 


Kessler, Brookline. Steerin g 
committeemen are: Chester A. 
Robertson, Abington; Harold I. 
Brown, Worcester; Winthrop 
Dadmun, Greenfield; Bill Hamil- 
ton, Springfield; Herve Lagasse, 
Fall River; and John J. Willis, 
North Andover. 

The Coin-Op division was the 
result of a meeting between two 
groups trying to form separate 
organizations. The Massachu- 
setts Laundryowners’ Association 
approached both groups and in- 
vited them to join the MLA as 
a Coin-Op division. They agreed. 
The division is estimated to rep- 
resent 20 to 25 per cent of all 
coin-ops in Massachusetts. Dues 
are $30 per owner and 86 mem- 
bers belong. They _ represent 
about 110 stores. 


Rundown on Mass. Blue Laws 

Members of the Coin-Op di- 
vision of the Massachusetts laun- 
dryowners’ association reported 
the following action taken on 
Blue Law cases in their area: 

Northampton — case against 
coin-op decided Not Guilty. It 
is necessary to do laundry—any 
day of the week. 

Stoden—three coin - ops were 
found to be operating within the 
law. Chief of Police took per- 
sonal interest in case and ap- 
pealed the decision. No report 
yet. 

Malden—self-service business’ 
not covered by Blue Laws, so 
judge awarded the decision to 
coin-op owner. He later reversed 
his decision. 

Salem — Owner of two coin- 
ops found Not Guilty. Coin-Ops 
fall within the law if the patrons 
operate the equipment them- 
selves. 

Quincy — Owners found 
Guilty. Case being appealed. 

Springfield—Coin-Ops lost the 
case. It has been appealed. 

Cape Cod — Blue Law cases 
began with a fight between the 
area’s gift shops catering to va- 
cationers and the neighboring 
towns. First coin-op case was 
launched against Acme Laundry. 
The defendent was found Not 
Guilty. One factor that might 


COIN-OP 






































THE BIG 


1 I. 

irop DIFFERENCE 

mil- 

sse, AE SS The coin-operated laundry market is highly mobile . . 
lis, intense activily is seen every month. New owner- 


operators are entering the field. Some will succeed, 





the some will not. Some units will be sold to new operators. 
two Some operators will be expanding, some moving 
rate . ™: : 
so to new locations. This calls for a skilled and pro- 
rv fessional circulation effort to insure keeping 
" circulation lists up-to-date. 
7 UNITED BUSINESS PUBLICATIONS professionally 
rep- competent and experienced circulation department has 
fall | aided COIN-OP in surmounting the difficult task of effi- 
Dues ciently and effectively covering the coin-operated laundry 
1em- market. 15,000 current owner-operators receive COIN-OP 
sent . more and better circulation than is afforded by 
any other industry publication. 
ws Advertisers and readers alike benefit from UBP’s 
> di- extensive experience in serving the cleaning laundry 
jaun- industry. COIN-OP is equipped to quickly service the 
orted volume of reader inquiries resulting from each issue with 
1 on an established system of electronic processing. This 
a. is only one in the full range of publishing 
painst services available . . . Seasoned and practical field- 
‘a @ CIRCULATION experienced writers “report in depth,” making COIN-OP 
the most authentic voice in the coin-operated laundry 
were industry today. A qualified staff of researchers offers 
n the ® EDITORIAL DEPTH advertisers up-to-the-minute market studies, data, etc. 
per- COIN-OP’s merchandising services are also available. 
1 ap- @ READERSHIP Special marketing problems can be licked by using 
report COIN-OP’s full array of merchandising aids. 
iness’ @ RESEARCH For the complete story on how COIN-OP can be 
iS, SO your “Main Entrance to the Dynamic, Growing 
on to | ® MERCHANDISING Coin-Operated Laundry Market” . . . contact your 
versed COIN-OP representative today. 
coin- “-—s 
n-Ops ; se 
atrons to generate sales excitement in the coin-operated laundry market, advertise in . . . 
them- 
found 
: COIN-OP 
ost the 
d. BUILDING GREATER PROFITS FOR THE QUICK-SERVICE LAUNDRY. 
y cases 
en the I; @ New York 10 East 40 Street 
peril ed Service @ Chicago 100 East Ohio Street 
se was @ Los Angeles 4020 West 3rd Street 


aundry. 


id ial Publishers of: COIN-OP—CLEANING LAUNDRY WORLD—INSTITUTIONAL LAUNDRY—RENTAL LAUNDRY MANAGEMENT 
mi 
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have helped the defendent was 
that a week before the case was 
decided, he closed his coin-op. 
In addition, he placed a sign in 
his window telling his customers 
why this was done. Customers 
were asked to tell the judge why 
coin-ops were necessary by writ- 
ing their opinions on cards pro- 
vided by the owner. These signed 
cards were then shown to the 
judge. 


Mass. Bills Killed 


Two bills, House 1653 and 
House 2141, have been killed by 
the Massachusetts _ legislature. 
These bills would have required 
attendants in coin-ops during cer- 
tain hours. Another bill, House 
129, which if passed into law, 
would permit coin-ops to stay 
open Sunday, was given an un- 
favorable report by the legisla- 
ture. However, the Coin-Oper- 
ated Laundry Division of the 
Massachusetts Laundryowners’ 
Association, Inc., reported it was 






able to have the bill referred back 
to committee for a study. 


Compromise DiCarlo Bill 


A new bill affecting coin-ops 
will be introduced to the New 
York City Council by Council- 
man Joseph C. DiCarlo, a city 
spokesman reported. The new 
bill will require laundries to close 
from midnight to 6 a.m. and to 
have an attendant from 5 p.m. 
to closing. It differs from the 
original bill in that the old bill 
asked for attendants on duty 24 
hours per day. 


Jersey Law 

An Ordinance aimed at “elim- 
inating the dangers posed by 
automatic laundries that are un- 
attended and open 24 hours a 
day” is being prepared by the 
Fair Lawn, N. J. borough coun- 
cil. The ordinance might result 
in limiting the coin-ops to a 7 
a.m. to 10 p.m. operation, re- 
ports the Fair Lawn paper. 


Association Emblem 

The Midwest Association of 
Automatic Laundry Stores, 134 
N. La Salle St., Chicago, places 
an emblem in each of its member 


MIDWEST 





stores. The association is “on 
guard at all times to see that the 
fruits of your (members) labor 
are not removed through govern- 
mental restriction. 


North Carolina Gas Fight 


Operators of coin-operated 
and quick service laundries in 
North Carolina have apparently 
won a fight for lower gas rates, 
reports a correspondent. Recent- 





Add Extra Income to 
your COIN STORE 


New IRON-A-WAY 









Completely Automatic Coin-Operated 


Ironing Service 


ADD EXTRA MONEY to your laundry operation by offer- 
ing a needed service to everyone patronizing your store. Install 
completely automatic coin-operated “Iron-A-Way” units in 
which 25¢ provides % hour of ironing service during washing. 

Unit is slotted for 2 coins, quarters and dimes, for 
either long or short cycle. Iron-A-Way comes complete with 
steel perforated board with silicone treated cover and GE 
iron. Rugged construction, quality-built, withstands abuse. 
Pays for itself quickly ... and then returns a good in- 

come while giving you competitive advantages. 













IRON-A-WAY COMPANY 
P.O. Box 326, Peoria, Ill. 
Ph. 4-0926 






Get complete and full details | 
today. Liberal discounts to quantity — 
purchasers. Write, phone, wire. 
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sk 


ly the North Carolina Associa- BOTH SIDES OF THE COIN-OPERATOR 


od 3 tion of Launderers and Cleaners 


134 appealed to the state utilities 
aces commission against a decision 
iber which put them on higher com- 


mercial rates. The association 
contended that the laundries 
should be charged the residential 
rate. The commission upheld the 
association’s contention and has 
ordered a rate reduction not only 
to these stores, but has also de- 
nied a general rate increase of 
9.7 per cent. The utility com- 
pany may appeal the decision. 


Coin-ops as seen by the 
outsider, by operator 
and the allied tradesmen 
are dramatized by . . . 








“on Midwest Meeting 
des. Members of the Midwest As- 
a sociation of Automatic Laundry 
‘ern- “1° 
= . Stores, Chicago, were told that 

proposed zoning changes which 
' | would limit the number of new 

' 

| stores has been approved by the 
rated =f zoning board. . . « Bill Hamilton as a 
i golfer; Russell P. Dale, 

a ea the hard-workin 

entl 5; 2 
; y What are the obstacles coin- plumber; and Bob 
ates, 1 face in your area? Sample in the tux, 
cent- ops Jace in your area: all of Springfield, Mass. 








j Rust Free HOT WATER 


NATCO is UNCONDITIONALLY 
GUARANTEED that it can never 
cause rusty wash water. 


t 














Here is positive proof why: 
Wash water flows only through copper heat 
exchanger. 


NATCO is indirect-fired, guaranteeing years 
of troublefree operation. 


Extra large built-in heat reserve, eliminates 
rusty storage tanks. 


Positive temperature control of wash water at 
all times. 


Thousands in continuous use since 1946. 


NATIONAL COMBUSTION CO. 


101-06 43 AVENUE bd CORONA 68, NEW YORK 
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A “Serviceman’s Dream’. Remove two screws from 
the toe plate and the front panel raises for access py 
the entire front of the machine. 

















men Giay = WaRSEEE 






Remove two screws and the entire top opens. Top 
and Front panel uni-hinge provides access to all pary 
without moving machine from its location. 


























THE F \ 2 
SP ED WEEN A 3 A NEW HIGH TORQUE TIMER, accessible through 
NEW aa the coin box access door, requires a simple push of 


cycle the machine completely. Cannot be blocked o 


COMMERCIAL AUTOMATIC WASHER) $3 geen 


Despite Speed Queen’s nationally known, enviable reputation for “‘low- 
est maintenance costs in the industry” — new engineering, new refine- 
ments have been added to the 1960 Speed Queen to make it the most 
trouble-free, profit-making washer of all time. 


Add to those new features, the perfectly balanced, two-an-hour Speed 
Queen Short Cycle and you possess the unchallenged ingredients for 
PROFIT. Speed Queen washer parts are avail- 


able in over 140 major cities in United em 
States and Canada. | 





Nat mi 4 Commercial Dept. V 


4 SPEED QUEEN 


OS ee 


TUB is filled faster, with a new high capacity aerattl 
waterfall inlet. Air Gap is above machine top. Specit 
cally designed to prevent back-up and splash of waits 


A Division of McGraw-Edison Company, 
Ripon, Wisconsin 











| 

| 

| 
! 
| | 7 
| | 1 
For complete details iat nnertiataies - ' 
of the new A203 | | ; 
and other Speed Queen | ADDRESS | I 
Commercial Laundry Equipment, 
fill out and mail } city 

hi upon. | : 
oo aes | | NEW TAMPERPROOF RIGIDITY and Strength. TW t 
ZONE__. STATE bolts and bracket tie sump tub, side panel, coin f 
| l all together. Access to bolts is only through comm 

i | service door. } 
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St. Louis store's hospitality pays off 


— owners who frown on 
the presence of anyone but 
cash spending customers in their 


stores are making a mistake, You ARE WELCOME 
ute STEP INSIDE 


a 
~ 





rews from 
r access ty according to the owner of Econ- 


O-Wash Laundry, St. Louis, Mo. 

He has noted a 15 per cent in- 
crease in washer and dryer col- 
lections in the short space of 
little more than 90 days after he 
invited people to “come inside 
and wait for the bus.” 

Like many other neighborhood 
stores, this coin-op is located on 
a corner intersecting two major 
bus lines. Extremely heavy traf- 
fic is concentrated there during 








all pal the morning and evening rush 

, hours. Traffic lessens only slightly Read the next issue of COIN-OP to find out what owners 
during shopping hours. have to say about who should collect the coins. Question- 

argenagelman ee Pagan naires have been sent out to owners all over the country to 

the sidewalk on cold, blustery assure an accurate sampling of opinion on this ever-ticklish 

days, or during the blistering heat problem. 


of the summer, the COIN-oPera- 
tor came up with a pleasant sur- 
prise. He posted a sign in his 
front window which reads, ; 
“You're welcome to come inside DON T 
and wait for the bus.” 

This friendly gesture, reflected 
in the blue and white sign, has RENT! 


been responsible for many notes 
of appreciation dropped into the 


suggestion box on the wall. It FRECT 


has likewise produced a solid 15 











; 


ble through} 
ple push w 
blocked 0 
icing. 









acity aeratel 
top. Specil 
ish of waitt 


per cent increase in collections. 
“There are still apparently a THIS 
foggy notion of what a coin- 
operated laundry is really like,” 
said the owner. “Stepping inside 
and watching customers carrying 24’ x 52' model for only $8500 
out their washing chores has 
prompted many people to give it 


lot of people who have only a 

SLICK FABRICATED COIN-OP BUILDING 
the warm, pleasant atmosphere 
a whirl. We mix with our cus- © Completely erected ® Floor to ceiling picture-frame aluminum 





F.O.B. Lafayette, Ind.; Horseheads, N. Y.; Tyler, Texas 


7 glass front includes 2 sliding doors, 2 windows, 2 swinging doors ®@ : 
tomers quite frequently. Many of 104' inside fluorescent lights, 2 outside recessed lights in porch \ = 
ee ‘ ceiling, utility room light, 4 inside receptacles @ Insulation in 
them first became acquainted walls and ceiling @ Roof and exterior of lifetime aluminum @ soe J 
: - : ee 7 Interior dry-wall construction, taped. ready for your color scheme 
with our store simply because of © Aluminum side door and louvered utility room door @ Gas 


the hospitality we extend toward onan 
people waiting for buses.” FHA FINANCING TERMS VIKING 

In St. Louis, the weather gets FHA financed up to $3500 under Title 1, Class 2 (a), CONSTRUCTION 
bad and laundry gets dirty, the Section 201.1 (i) Nationally advertised 





owner reflected. He has made li ek + = VIKING construction bull? 
these two seemingly dissimilar ho. ic DRIVE-UP s ] Up Stores by NATIONAL 

re . ~ did , Tamous Dulicer o 
factors join forces to work for ee ee quality, prefabricated 
him O 3201 Sevth Clinton Street enieie 
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Smooth-O-Matic 


TROUBLE-FREE 


VENDORS 


DISPENSE MONEY SAVING 


INDIVIDUALLY PACKAGED 5¢ ENVELOPES 
LAUNDRY DETERGENT + BLEACH 
BLUING *WORK CLOTHES SOAP 

STARCH «+ FABRIC SOFTENER 


oe MU eas 
ons MOUNTED 
SHELF-TYPE VENDOR 


a 
METERED STORES§.———— 


| = 


= 


















































BUILT-IN 


ug 






LAUNDRY 
DETERGENT 
All parts interchangeable. | A 
Replacement parts easily in- vf} <r) 
stalled by store operator. | Me ht 
i es 








@ Automatic indicator— 
shows number of pack- | 
ages in Vendor without 






Makes a mag'® 
|, difference. 
















opening cabinet |  * CORRECT MEASURE 
Inside and outside white | » CONCENTRATED 
baked DeLuxe Enamel * NO WASTE 

Extra heavy duty vending | +» NO GUESSWORK 





mechanism 
Parts protected from rust | 
and corrosion 


Coin rejected when ven- | 
dor is empty 
Separate locks to open | 
Vendor and coin box 
Can be loaded with prod- | 
ucts in 1 minute 
All parts produced from 
precision dies and tooling 





















Inquiries invited, the low cost will surprise you! 


ABSO-CLEAN CHEMICAL CO. 
17325 Lamont Ave. Detroit 12, Mich. 





SPECIAL 
JOBBER 
PLAN 
Write Us 
On Your 
Stationery 
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Franchise or not— 
that's the question 


Oo ne of the first questions a prospective coin-op 
owner should ask himself is: “Shall I launch 
my new enterprise under my own flag, or shall I 
purchase one of the several franchises available 
in this field?” 

There are, of course, certain advantages to 
either course. If the future owner decides to 
follow an independent route, he will be in every 
sense his own boss. The choice of equipment and 
how it shall be used is entirely his own. The 
name he selects for his operation is his own. No 
one but himself has a word to say about the way 
in which he decorates, advertises, promotes and 
operates the outlet. 

On the other hand, the advantages of going the 
franchised way are too numerous and too com- 
pelling to overlook, even by the most independent 
of businessmen. 

As one spokesman for a coin-op franchising 
firm pointed out: “Franchising gives the investor 
a method of expansion which does not require a 
large capital outlay. In many cases, it sets up what 
amounts to ‘captive’ outlets for his service. 

“To the small investor, the franchised coin-op 
offers the further advantages of national radio, 
television, newspaper and consumer magazine ad- 
vertising for his coin-op, something affording a 
prestige he could never hope to buy because the 
cash outlay involved runs into the millions of 
dollars.” 

The coin-op is only one instance, of course, of 
the growing significance of franchising in Ameri- 
can business. 

Take the case of a typical American family in 
any large or medium-size community. On a Satur- 
day morning shopping tour, they might stop off 
for breakfast at the counter of a franchised drug 
store; fill their car with gasoline at a franchised 
filling station; drop into a franchised coin-op to 
do the wash; buy a new muffler for the car at one 
franchised dealership, buy seat covers for the car 
at another, pick up a few auto accessories at still 
another; have the car washed at a franchised 
quick-wash, and end the morning by polishing off 
hamburgers at a franchised drive-in food stand. 

No prospective coin-op owner can overlook the 
possibilities of franchising; neither can he afford 
to overlook the advantages of independent, free- 
and-clear mastery of his operation. 

Franchising or non-franchising? In coin-ops, as 
in any other field of endeavor, if you’re a smart 
businessman, you weigh all the possibilities care- 
fully to see which promises the best future. Then 
“you pays your money and you takes your 
choice.” © 
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Killing an organization, for those who are in- 
terested, is a fairly simple matter, says a Texas 
cleaning organization. All you have to do is fol- 
low this 10-point plan: 

1—Don’t go to meetings. 

2—If you do go, arrive late. 

3—If the weather doesn’t suit you, don’t even 
think of going. 

4—If you do attend a meeting, find fault with 
the work of the officers and members. 

5—Never accept office, because it is easier to 
criticize officers than do things. 

6—Get sore if you are not appointed to a com- 
mittee; but if you are, do not attend committee 
meetings. 

7—Tell the president you have nothing to say if 
the president asks for your opinion. 

8—Tell everyone within earshot how things 
should have been done at the meeting. 

9—Do nothing more than absolutely necessary; 
but when the members use their ability to help 
matters along, howl out that the group is run by 
a clique. 
10—Hold back your dues or don’t pay at all. 


Want to have some fun? Make a note of what 
your customers are doing while waiting for washer 
or dryer to complete a cycle. Letter writing, if 
you've got a table and some chairs, is a big pas- 
time. If you have a lot of letter writers, be a 
pal and put a couple of ball point pens around 
the shop. These pens can also have your name 
on them. 

Many customers read while waiting. You can 
set up a five-foot shelf or look into the idea of 
vending pocket editions via machine. It’s an idea 
that’s catching on. After you take this survey of 
customer pastimes, think about the most popu- 
lar one in your coin-op. Then think again. Odds 
are that you can capitalize on it. 


If your community runs short of water every 
now and again, the Plumbing-Heating-Cooling In- 
formation Bureau suggests you develop a private 
water source. The Bureau suggests that a private 
well will pay for itself in a few seasons; after the 
initial investment, maintenance and water costs 
are negligible. The Bureau concludes that ad- 
vanced well-digging technique mean wells are now 
quickly dug, easily concealed and quiet in opera- 
tion. 

We agree on all except one point. Why hide 
a well, we wonder? Think of the attraction a real 
well would hold for customers. O 


JUNE, 1960 





“Soft water attracts 


new customers’ 





BRUNER Water Softeners 


can boost your sales and profits 
Thousands of laundry store owners have found that soft 
water washes bring in new customers. . . and the long-life, 
low-cost operation of Bruner Softeners helps keep profits 
up. Here are a few of the reasons why more laundry store 
owners choose Bruner Water Softeners than any other brand: 
™@ GALVANIZED TANKS. All Bruner Softener tanks are 
double-dip galvanized inside and out for long, trouble-free 
life. @ OVERSIZED PIPING. Piping is designed to supply the 
high flow rates necessary for efficient laundry operations. 
Cuts maintenance costs. Bruner Soft Water prevents sludge 
and lime soap build-ups on laundry equipment. M IMMEDI- 
ATE DELIVERY. Bruner Softeners are sold everywhere, 
available immediately from your regular laundry equipment 
distributor. M ALL SIZES. Bruner Softeners, both automatic 
and manual, come in 9 different sizes with exchange capac- 
ities ranging from 200,000 to 900,000 grains. 

Ask your distributor about Bruner Water Softeners today. 


BRUNER Corporation 


Milwaukee 9, Wisconsin 


Division of HAGAN Chemicals & Controls, Inc. 
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Eastern Laundercenter, Inc., 
Philco - Bendix distributor in 
Pennsylvania, Delaware and New 
Jersey, has named Price A. Shoe- 
maker to the post of sales man- 
ager. Shoemaker had been asso- 
ciated with the coin-op field for 
10 years previous to joining East- 
ern Laundercenter. 


ARR ES 


Dominick Gatto, Assistant Editor 





Credit sales clients and ac- 
counts amounting to approxi- 
mately $1 million have been ac- 
quired by Standard Financial 
Corp. from Great Northern of 
Oakland, California. Milton Wie- 
ner and Morris Weiss, executive 
heads of Great Northern, financed 
Maytag commercial and indus- 
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automatic water heaters 


HOTTER... CLEANER... UNLIMITED HOT 
WATER FOR MODERN LAUNDRY NEEDS 


— Gas-fired, fully safety-controlled, the new 
Nick-o-line Heater provides an automatic 
source of never-ending hot water for full capac- 
ity laundry needs. 
Completely nickel-lined*, the Nick-o-line pro- 
vides cleaner water, free from rust scale and 
other impurities caused by corrosion. Nick-o-line 
Heaters are not affected by hard or soft waters 
. will last for a lifetime of economical, 
dependable 24 hour operation. 


The Nick-o-line Heater utilizes a water leg de- 
sign for maximum efficiency in fuel consump- 
tion. Available in sizes to meet hot water needs 
of small to large coin-op, laundramat and 
laundry operations. 

Listed and approved by American Gas Associa- 
tion laboratories. A.S.M.E. models available if 
desired. 

Another quality product from 


COMMERCIAL HEATER COMPANY 


Specializing in Hot Water Equipment to the 
Laundry Field 
FACTORY: 
3020 Galvez, Fort Worth 11, Texas 


EASTERN SALES OFFICE: 
Commercial Water Heater Co. 
2025 Riverside, Columbus 21, 0. 


WESTERN SALES OFFICE 
Commercial Water Heater Co. 
4110 E. Slauson Ave., Maywood, Calif. 
*NICKEL-LINED BY KANIGEN — Kanigen is a mark 
identifying chemical deposition of a high-nickel, low- 
Phosphorus alloy by General American Transporta- 


tion Corporation and its licensees; and the coating 
resulting therefrom. 
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trial laundry equipment and were 
exclusive dealers for Maytag in 
California and Nevada. Theodore 
H. Silbert, president of Standard 
Financial, said his company’s 
financing facilities would become 
available to customers formerly 
served by Great Northern. 


A coin-op television commer- 
cial has been initiated by Nite ’n 
Day Launder Centers as part of 
a continuous advertising pro- 
gram offered by the company to 
franchised storeowners. The film, 
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introduced in January, is_ the 
latest in a_ series started last 
Spring. Nite ’n Day was the first 
coin-op chain to advertise on 
television. 


Aleco Systems National, At- 
lanta, has appointed Hoffman 
Machinery, Dallas, Texas, as dis- 
tributor of Kelvinator Coin-O- 
Wash machines in_ northern 
Texas. E. V. Mitchell, South- 
western district sales manager for 
Aleco, announced the appoint- 
ment. Lendon G. Walker heads 
the Hoffman Machinery Co. 


At Pullman Vacuum Cleaner 
Corp., Edgar Green, executive 
2 vice _ president, 

has been named 
sales manager in 
addition to his 
present position. 
He will head 
Pullman sales in 
® the United States 
and Canada, and will direct sales 
of all Pullman products. Green, 
who joined Pullman in 1953, was 
instrumental in developing the 
company’s “Never Clog” second- 
ary filter. Also at Pullman Clyde 
R. Drum has been appointed 
Assistant Sales Manager. Drum 
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‘COIN-OPportunities 


Another Exciting Franchise Event! 


Don MeNeill 


and his whole ABC Network 
“BREAKFAST CLUB” GANG 
will be telling your neighbors 
to use your Franchised 
Econowash Coin-Operated Laundry 
April 27 to June 1, 1960 








| Econ owash 




















Your ECON-O-WASH Franchise goes to work 
for you again, with a tremendous radio advertis- 
ing campaign on the ever-popular Don McNeill 
“BREAKFAST CLUB.” This famous program is 
heard in 255 local markets, with an audience of 
over 814 million housewives. Don McNeill will 
personally urge his listeners to try your neighbor- 
hood ECON-O-WASH Coin-Operated Laundry. 


The Newsletter 
for Franchised 


EKCON-O-W ASH 


COLORFUL STORE DISPLAY KIT 


As in each Franchised ECON-O-WASH promo- 
tion, you will receive a complete display kit for 
your laundry. The “BREAKFAST CLUB” Kit 
contains: Three-part window display (picture 
plus 2 posters), 48” picture of Don McNeill for 
inside of store, plus “BREAKFAST CLUB” hand- 
bill. As always, this entire compaign comes to you 
without charge, as part of your ECON-O-WASH 
Franchise. 


Over 80 Million! 


With the “BREAKFAST CLUB” campaign, the 
total number of ECON-O-WASH advertising im- 
pressions will pass the 80-million mark since 


January 1, 1960! This is beyond a doubt the big- 
gest, most effective advertising program in com- 
mercial laundry history. It is all made possible 
by your ECON-O-WASH Franchise. 





“Art Linkletter” 
Campaign 
A Smashing Success! 
Letters from Franchised 
son ECON-O-WASH laundry 
owners in all parts of the country tell us they 
were delighted with the success of the Art Link- 
letter campaign on the CBS Radio Network, from 
February 8 through March 11. 
In 201 cities, Art Linkletter urged his 514 million 
listeners to try your ECON-O-WASH! 





NOTE TO READERS OF THIS MAGAZINE: 


If you would like to receive a copy of ECON-O- 
WASH COIN-OPportunities on a regular basis, 
to get a better idea of the benefits available only 
through the ECON-O-WASH Franchise, just send 
a card or letter and ask to be put on the mailing list. 


For more information, write Dept. xxx, Small 
Equipment Company, Division of The American 
Laundry Machinery Company, Cincinnati 12, Ohio. 
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Laundry Owners 








has been with Pullman since 
1957, when he covered Iowa and 
Nebraska. Subsequently, he be- 
came district sales manager for 
Pennsylvania and _ Delaware. 
Opening an office as a manufac- 





Daniell 


turer’s representative for the 
company in Atlanta is John L. 
Daniell, former senior vice presi- 
dent of Pullman. Daniell cur- 
rently represents Pullman in 
North and South Carolina, Geor- 
gia and Florida. 


Top level executive changes 
were made recently at Automatic 
Canteen Company of America, 








Schuster and Cox 


announced Nathaniel Leverone, 
Chairman of the Board. John W. 
Cox, financial consultant and 
industrialist, was named president 
of the company, and Frederick L. 
Schuster, an economic consultant 
and board member since 1951, 
was named vice chairman of the 
board. Both positions were pre- 
viously held by the late Arnold 
M. Johnson. 


Maytag coin-operated laundry 
equipment in Michigan’s Upper 
Peninsula areas will be sold by 


NOW! 


REMOVE and REPLACE Agitator Bearings 


and Seals in Speed Queen 


Easy—Hotpoint 


and other makes of washers with a *4” agita- 


tor shaft, in ten minutes instead of an hour. 


Removal of tub is NO longer necessary. This 


bearing tool is a MUST for repairmen and 


Coin-op owners. 


Shipped to you prepaid for $17.75, this 


unique tool will pay for itself many times 


over in time saved. 


Instructions for use accompany each tool. 


Don’t Delay—Send check or money order. 


Sorry no C.0.D’s. 


O'DELL WASHER SUPPLY CO. 


1323 W. Douglas Ave. 
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Wichita 13, Kansas 





Excelsior Machinery Co. of De- 
troit. W. B. Caplan is president 
of Excelsior. The arrangement, 
completed at Maytag headquar- 
ters in Newton, lowa, was an- 
nounced formally by Ivan Inger- 


= GENUINE ' 





Washers to be sold by Excelsior. 


soll, commercial laundry sales co- 
ordinator for the manufacturer, 


Newly associated with the 
Robco Corp., manufacturer of 
coin metered 
controls, is Mar- 
tin M. Gray. 
Gray has assum- 
ed the position 
of sales manager. 
Previously, he 
was sales man- 
ager of Industrial Timer Corp. 





James E. Sanders has been ap- 
pointed national sales manager 
for Standard 
Coin Dass 
Cleaner. In an- 
nouncing the ap- 
pointment, C. B. 
Pugh, Standard 
president, added 
that Sanders is a 
veteran of 15 years of laundering 
and drycleaning sales. 





Spencer Rich has been ap- 
pointed to the new position of 
director of com- 
mercial laundry 
equipment sales 
for the Norge 
Division of 
Borg - Warner 
Corp. Rich will 





for the sale of Norge coin-op 
equipment, said R. H. Quayle 
Norge president. 
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be responsible 
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| name of a new installation at 7 stalled in West Memphis, Ark. build a 30-washer coin-op on 
sae ain St., Marlboro, Mass. ' Church St., Stevens Point, Wis. 
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fits f ) Ti Too dry! 
More Profits from your self-service laundry! 
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nager 
sry | | lronrite Coin O d | 
Dry ronrite Coin Uperated froner 
n all- Designed and manufactured especially for coin-op 
le ap- laundries, the Ironrite Model 202 has proved its 
C. B. success in action. Owners having Ironrites report 
ndard that 6 out of 10 customers use Ironrite for at least 
added part of their wash. 
so Here’s how you can give your customers a profitable 
dering way to use waiting time... an extra service — and 
another good reason for selecting your launderette! 
One million modern women have Ifonrite in their 
: homes. They sit down to iron, lift nothing but the 
a “ garment, finish feeling fresh — in less than half of 
oa's hand ironing time. 
com- 
undry Give your customers this profitable convenience! 
sal Model 202 
sales JUST PLUG IT IN 
Norge 
yn of ; 
rne Ps Please send me complete information on the new coin operated 
oo" lronrite Model 202. 
th will ‘ 
ynsible ue — 
oin-op — 
Juayle, MT. CLEMENS, MICHIGAN “ines 
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West 


store, owned by Prentis and Mar- 
vis Dill, also has an automatic 
ironing board. 


Mr. and Mrs. Gene Hodge report 
the installation of their 15- 
washer, 5-dryer store in Polson, 
Mont. 


Tom Gallaher, Marlin, Tex., will 
open his second coin-op at Ward 
and Mistletoe Sts. 


A new coin-op has been opened 
at Holly St. and Lakeway Dr., 
Bellingham, Wash. It has 20 
washers. 


The Pinecrest Shopping Center 
on E. Speedway, Tucson, Ariz., 
is the site of a coin-op opened by 
Bud and Toby Kalish. 


A 12-washer coin-op is planned 
by Nuway International Laundry 
at 437 12th St., Douglas, Ariz. 





Any openings in your area? 


COIN-OP would be happy to list 
them. Tell us about them. 


Open Letter From Texas 


project is to advertise our trade 
name on city busses with big, 
flashy signs. These will be seen 
all over San Antonio. 

As our membership grows, we 
increase and expand our adver- 
tising. Our potential is unlimited. 
We need to work and learn how 
to reach the potential we have in 
this city of 67,000 people. 

We have many common prob- 
lems which we can and will work 
on together. The Texas legisla- 
ture in its last session proposed a 
bill to place a special tax on 
coin-operated machines of from 
$12 to $60 per machine per year, 
depending upon the number of 
coins involved. Such a tax was 
unfair and discriminatory and 
would have virtually put us out 
of business . . . if it had passed. 
Fortunately, it didn’t. Let this 
serve aS a warning to others. 
This can—and will—happen to 
you if you don’t organize and pre- 
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pare for such problems. 
At present, our water board js 
considering increasing rates up to 
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LAUNDRY STORES 


OUR WASHERS AND DRYERS 
NEVER GET TIRED! 


COUN OPERATED 
SELF SERVICE 
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@ oo Care 
@ Dry for Less 
\ @ Open 24 Hours » Day 
LOOK FoR @ Cheerful Surroundings 
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_@ Plenty of Rain Soft Water ao — 
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COMMERCIAL FLUFFY 
DRYERS- a Jt. 
THERE'S A FLUFFY WHITE COIN LAUNDRY STORE 
IN YOUR NEIGHBORHOOD 
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} 1803 NOGALITOS ST worwies | 
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CLOTHES LINES ARE 
FOR THE miRDS” 


Circular distributed by group. 


50 per cent. We’re taking up this 
problem at our next meeting. 
My personal goal is to estab- 
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lish a state-wide association, com- 
posed of associations from every 
major city or town in Texas. To 
my knowledge, only Fort Worth 
and Dallas have associations. 


Wants national group 


I would also like to see a 
national association and conven- 
tions on national and state levels. 

We should work together to 
promote our business, solve our 
problems and protect our invest- 
ments. These three things mean 
the difference between success or 


failure. O 





This letter, from Gene Mc- 
Duffie, president of the South 
Texas Coin-Operated Laundry 
Association is, in our opinion, 
highly important to all operators 
and associations. It so clearly em- 
phasizes the need for and effec- 
tiveness of associations in pro- 
moting coin-ops, that we felt it 
necessary to print.—The Editors. 
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precedents may be applied in 
your distributor’s area. President 
of the New York group is Wil- 
liam K. Ferber, American Auto- 
matic Laundry Foundation, 6 
East 45 Street, New York, N. Y. 
To reach the Boston area presi- 
dent, contact Stanley J. Berkman, 
Coin-Operated Laundry Division, 
Massachusetts Laundryowners’ 
Association, Inc., 1008 Statler 
Office Building, 20 Providence 
Street, Boston, Mass.—Ed. 


Rave Notice 


Rarely does a business publi- 
cation succeed in identifying it- 
self so completely with the inter- 
ests of its readers. That Coin-Op 
has achieved this relationship 
with self-service laundry owners 
in just one or two issues is even 
more admirable. 

I. E. Rubin 
Ozone Park, N. Y. 
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Liked Article 


Thank you for the article you 
wrote about my stores in the first 
issue of CoIN-UP. To say the 
least, it was stupendous. Thanks 
again for your interest and efforts 
on my behalf. 

John A. Levy 
Elmont, N. Y. 

It was our pleasure to tell your 
story to our readers, Mr. Levy.— 
Ed. 


Where's Local Group? 


I note from reading the first 
issue of COIN-OP that there is an 
association in Cadillac (150 miles 
away) and Detroit (65 miles 
away). Is there anything closer 
to Flint? 

We think COoIN-oP is a terrific 
magazine. Good luck! 

Flint, Michigan 
Alan H. Weis 

We’re checking for you Mr. 
Weis. If there isn’t, will you start 
one in your area? All it takes is a 

continued on page 55 








Automatic Service & Supply 

_ Department C0-6 Box 7267 
_ San Antonio, Texas 
5¢Size( ) 





10¢ Size{ } Both ) 


_ dispensers. 
Name 


Ria ceslitaidncdeeptasiacaattcs cae 





. Please rush prices, samples and information on 
LAUNDRY MAID products and VEND-MASTER 


_ Address__ sore saint 





BE READY 


for the 


WEAR SEASON 


GET AN 


S.C.A. 
WATER 
SOFTENER 


OR 


Let S.C.A. put your old softener 
into good working order. 


ancoessiaal 


Customers won't put up with 
GREY-looking wash! Your Hot 
Water System won't put up with 
hard water! 


Ask your jobber or write us for complete 
information. 


: 5G UR > 
in 
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2412 Norwood Ave., 
Melrose Park, Illinois 
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What's New 


continued from page 8 


Co. has introduced a single cooling 
unit. The installation, says the 
manufacturer, is easily mounted on 
the roof of the building and re- 
quires a minimum amount of lead 
in duct. An adjustable grill allows 
for directional controlled air to all 
parts of the store. The unit, the 
company adds, allows the owner 
to leave his front doors open. 

CIRCLE READERS SERVICE CARD No. || 


AUTOMATIC SHOE SHINE 

A high gloss shine is provided by 
the Uneeda automatic shoe shine 
machine, says the company, Acme 
Sales Co. An automatic coin coun- 
ter shows at a glance the amount of 
dimes placed in the machine. The 
unit also feature a neutral cake wax 
good for approximately 300 shines. 
CIRCLE READERS SERVICE CARD No. 12 


PONY RIDE MACHINE 
Keeping the kids busy while the 
laundry is being done can be an- 
other way to increase your profits, 


says United Tool & Engineering 
Co., manufacturers of the Sandy 
pony ride. The unit needs little 
floor space and is available with 10 
and 1 cent coin boxes. 

CIRCLE READERS SERVICE CARD No. 13 


FOLDING PRODUCTS 
CATALOG 

A free 25 page revised catalog 
is announced by Midwest Folding 
Products Sales Corp. Contents of 
the catalog include the company’s 
line of folding tables, benches and 
portable handling equipment, much 

of it operated by push-buttons. 
CIRCLE READERS SERVICE CARD No. 14 


DRYING SPEEDS VARIED 


An equipment feature to influ- 
ence and attract customers is the 
Hoyt Manufacturing Co.’s “Load- 
trol” lever on dryers. The customer, 


says the maker, watches the tumb- 
ling action through the glass door 
of the dryer as she moves the 
lever. When the garments have 


the right drop, she is getting the 
most effective drying. A control 
panel illustration shows how the 
panel should be set when the “load- 
trol” is set properly. 

CIRCLE READERS SERVICE CARD No. I5 


COIN-OP IRONING UNIT 


Extra revenue for COIN-OPerators 
is made possible by a coin-op iron- 
ing board, says the manufacturer, 
Iron-A-Way Co. It’s available with 
two coin slots, allowing for either a 
long cycle (25c for 45 minutes) or 
a short cycle (10c for 15 minutes). 
The iron cord is fastened perma- 
nently into the electrical raceway 
and can’t be unplugged, the com- 
pany says. A red pilot light indi- 
cates when the current is on. The 
ironing board is 36-inches long and 
covered with a silicone treated, 
flame-proof cover and pad. 
CIRCLE READERS SERVICE CARD No. 16 


COIN-O? DRYCLEANER 


The automatic cleaning of nine 
pounds of clothes in 32 minutes is 
claimed by /nternational Coin Dry 
Cleaner Inc., unit. Using synthetic 
solvent, the unit features an air 
lock door to prevent accidental 
opening until cleaning is completely 
finished, signal light to show when 
cleaning is finished and hermetic- 
ally sealed cooling unit. 

CIRCLE READERS SERVICE CARD No. !7 


COIN COUNTER-SORTER 


A portable and light electric coin 


counter and sorter has been made 
available by Standard Change- 
Makers, Inc. It counts and sorts 
15,000 coins per hour, handling 1, 


COIN-OP 
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Business or Company Name 


Address 


Please complete to insure prompt handling (check one) 
C] | own a coin-operated laundry 

(0 Manufacturer of equipment or supplies 

(] Distributor of equipment or supplies 


> 
O 
=z 
= 
= 


3 


in the United $ 


ae wet Femees 85 fee face ee 


a < Pperticuler item, siengeiy, 


—— | 


Zack, dotmals canwk crags ts Wee 


BUSINESS REPLY MAIL 
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READER SERVICE DEPARTMENT 


COIN-OP 
10 East 40 Street 
New York 16, New York 


PIRST CLASS 
Permit Noe. 33285 
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5, 10 and 25 cent coins, the com- 
pany says. Fifty cent coins remain 
in the hopper. Available with a 
carrying case, the unit operates off 
a 110 volt AC, 60 cycle current. 
With an inverter, it may be oper- 
ated in an automobile. 

CIRCLE READERS SERVICE CARD No. I8 


LAUNDRY BAG VENDER 
National Venders, Inc.,  an- 
nounces Vend-A-Bag, a coin-oper- 
ated laundry bag dispenser. The 





machine holds 80 bags and is 
mounted flush against a wall. Ad- 
ditional bags are available from 
the manufacturer in lots of 500 
and up. The vender is equipped 


| ee 


Picks Up Spilled Water and 
Suds Fast! Leaves Floors 


with a burglar-proof lock, says the 
company, and features mechanical 
ejection. 

CIRCLE READERS SERVICE CARD No. 19 


BULLETIN ABOUT PROFITS 


“How to Get More Payloads and 
More Profits,” is a bulletin issued 
by the Frigidaire Division of Gen- 
eral Motors Corp. The 20-page 
booklet explains how to select a 
good building, location and coin-op 
layout. 

CIRCLE READERS SERVICE CARD No. 20 


VENDING DIRECTORY 


A comprehensive listing of man- 
ufacturers and vending machine 
model descriptions is contained in 
the 272 page, fully illustrated di- 
rectory of the automatic merchan- 
dising industry. Published by the 
National Automatic Merchandis- 
ing Association, the book is avail- 
able for a nominal cost. 

CIRCLE READERS SERVICE CARD No. 21 


NON-SKID MAT 
An easy to clean rubber mat, 
with alternating ribs and grooves 
that permit women in the new thin 








Cleans Walls, Pipes and 
Ceilings Fast! Improves Ap- 


heels to walk in safety, has been 
announced by The Buxbaum Co. 
The mat can be reversed and comes 
in 36 and 48-inch widths in 30 or 


60-feet rolls. A choice of grey, 
green, red, black and beige is 
available. 

CIRCLE READERS SERVICE CARD No. 22 


SEALED MONEY DRAWER 


Collections can now be made by 
any employee, for the collector 
merely removes a sealed coin box 





and replaces it with an empty 
sealed box. Manufactured by Rob- 
co Corp., the drawers are made of 
heavy gauge steel, the company 
says. A sleeve on the inside of the 
top of the drawer allows coins to 
drop into the box but prevents 

continued on page 55 


PULLMAN VACMOBILE 


Removes Lint Accumulation 
Fast! Reduces Fire Hazard. 


eeeeeeeeeeeeeeereeeaeeeeeeeeeeeeeeeeeee 


PULLMAN VACUUM CLEANER CORP. 25 Buick Street, Boston, Massachusetts 


CO-6 


COPS SS SEES EEE SESE HEEEHEEEEHEEHEESHEEHHEESSHSHESEHHESHESHESHEHHEHHHSHEHEHHHHHEEEES 


ADDRESS... «oo cccccccccccticcccosccccssecceccescoccsencdncestestoulpocneascodeusceseces 


Bone Dry. pearance. 

PULLMAN VACMOBILE 
BELONGS IN YOUR : Please send me details of Pullman Vacmobile. 
LAUNDERMAT! : [—) Operator [] Distributor 
Ask your Jobber how easy 7 
it is to own one. Or mail ; COMPANY 
this coupon today and we’ll ; 
send full details! . 

: HIV ivi ciidbdncdcccctdbcagudeesnvdessecnes 

: Throughout America... throughout the world. . 
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. More people bem Pullman than any other commercial vacuum cleaner. 
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by RUBIN BRAUN Technical Editor 


Q. I have been charged for a new 
pump each time it does not drain 
the water out of a washer. Is 
there any way a pump can be re- 
paired or a worn part of it ex- 
changed instead of replacing it 
entirely? 


A. Yes. Many washer pumps 


contain an impellor and shaft. 
Both are replaceable. They are 
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enclosed within the pump body 
by a screwed-down or clamped 
cover. The shaft bearings in some 
are also easily replaceable. In 
other pumps, special tools are 
needed. 


Q. During the spin cycle, one of 
my washers sounds like an air- 
plane on take-off. The machine 
works all right, but I’m worried 
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MONEY MAKING VENDING MACHINES are stocked with... 


MINISUDZ 


The controlled suds detergent with a new 


miracle brightener. Removes all kinds of 
dirt in hard or soft water. Gives a new- 
goods look even to old fabrics. Washes so 
fresh and clean your customers will see 
and feel the difference. 


HYCON 


The double action dry chlorine bleach that 


removes stains by both dissolving and 
bleaching. Safely dissolves many types of 
stains other bleaches fail to remove... 


even mildew. 


LESTARE 


The bleach in a water soluble packet that 


is safe for all fast colors and washable 
fabrics including silk, wool, synthetics 


and wash ’n wear. 


MINISUDZ and HYCON packets are packed in cases of 250, 
LESTARE in cases of 400 packets. These products are also avail- 
able in bulk for attended automatic laundry use. Write for com- 
plete information on Keever-Beach Automatic Laundry products. 





KEEVER 


THE KEEVER STARCH CO. COLUMBUS 15, OHIO 
CIRCLE NO. 106 ON POST CARD 


LEM’? 


about that noise. Should I gp. 
tinue to use it or get a repairmay 
to check it? 


A. To be on the safe side, take 
it out of operation at once and 
have the main bearing checked. 
From your description, they must 
be either rusty, dry, gritty or all 
three. They probably were never 
lubricated or they have begy 
damaged by water or caked, di 
grease. Continued use might bg 
too much of a load for the motor 
and your repairs will be mom 
costly. 


Q. Some of my customers haye 
inquired about washing shag rugs 
in my nine-pound machines, Pm 
afraid to start this because I fear 
I may damage the washer. Are 
my fears justified? 


A. In this case, both you and 
your customers are right. The 
nine-pounder can take up to a six 
pound shag rug. A heavier mg 
will give the machine a terrific 
pounding and may strain the 
motor. In addition, an old mg 
may shed and foul up the tub or 
jam the pump. If your store is 
attended, you can rinse the tub 
and ready the machine for the 
next customer. 


Q. Why is my extractor basket 
getting hard to push back toa 
level position if it tilts while 
loading? 


A. The large metal ball on which 
the basket sits is probably dry 
or caked with scale and grime. 
The basket should be lifted of 
after removing the rim. This is 
a two-man job because of the 
part’s weight. Wipe or scrub the 
ball clean, then dry it. If you 
find it rusty, use fine steel wool to 
clean the ball. Grease liberally 
and replace. 





Do you have a problem we 
can help you solve? Just send 
it in to: Q&A, COIN-OP mage 
zine, 10 E. 40 St., New York, 
N.Y. 


COIN-OP 
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= CENTRAL CONTROL 
SYSTEM FOR COIN-OPS 


ELIMINATES 


COIN METERS & WALL COIN CHANGERS 


Here’s the fool-proof, burglar-proof, customer-proof system that provides ideal operation for coin-op 
laundries. There are no meters or coin chutes — therefore, no meter mechanism failures, no chute 
jamming or cleaning, no meter maintenance. And, all money is collected in one, Underwriter 
Laboratory approved insurable safe! Every washer and dryer operates from the Temco-Matic 
panel. Coin mechanism takes nickles, dimes, quarters — gives required change. Changer auto- 
matically fills before coins by-pass to the safe below. No more “robbing” boxes daily, no more trips 
to bank for change, no opening of individual coin boxes. m Temco-Matic is completely flexible, 
operating from 32 to 52 washers, 16 to 26 dryers. Price changes can be made with a flip of a switch 
— installation is simple and economical. This modern, all-in-one-package unit is the most convenient 
system ever devised — for the user and the laundry operator. It assures more profitable operation 
with increased business. For complete information about Temco-Matic, write Temco Industrial, 
Dept. T-202, P. O. Box 6191, Dallas 22, Texas. 





TEMCO INDUSTRIAL 





A Division of TEMCO AIRCRAFT CORPORATION «+ P.O. Box 6191 + Dallas 22, Texas 
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Philadelphia Coin-ops 


operate a seven day, 24 hour 
coin-op had been refused by the 
zoning board, which, he said, 
acted in restraint of trade by in- 
sisting that the granting of use 
permits depended on adherence 
to the board’s regulations. 

In its verdict, said Wolfe, the 


continued from page 12 


court stripped the zoning board 
of its power. Now coin-ops in 
Philadelphia can be open 24 
hours, seven days a week. A 
state law still prohibits selling on 
Sundays. “No one is in the act 
of selling anything in a coin-op,” 
said Wolfe. “Furthermore, laun- 

















































Horse and Buggy 
Coin Operator? 


PUT A 


MIRACLE 


TO WORK FOR YOU! 


Make your coin-op completely automatic with completely automatic water 
conditioning from Water Refining Co. 





As basic manufacturers of our own exclusive 5-cycle controls, and not 
mere assemblers, we can give you such additional features as one-man, 
one-day installation in 10 sq. ft. of floor space; easily expandable capacity; 
continuous flow. 

Why pay for tedious hand-operated softeners when completely auto- 
matic equipment is available at $1049 FOB your city. (Liberal Discounts 
to Distributors and Dealers.) Write for details. 


Water Refining Company 
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dry is a necessity, giving further 
basis to permission to operate on 
Sunday in this state.” 

More than a dozen pages long, 


the document recording the 
court’s decision showed no mercy 
to the Philadelphia zoning board, 
It termed “capricious, arbitrary 
and unjust” the limitations im- 
posed by the zoning body and 
saw “no valid reason” for their 
enforcement. If a coin-operated 
laundry were to emit noxious 
fumes or become a “hangout for 
loafers,” said the court, these 
detriments would not be limited 
to the night time hours. “Sunday 
is no different from any other day 
when it comes to the operation of 
a machine—or the habits of un- 
savory characters,” added the de- 
cision. 

Importance of Sunday 

“Some day,” said Wolfe, “‘peo- 
ple will realize that Sunday is 
an important day for the family 
work. They should also realize 
that light and darkness should 
not limit family activity. Why, 
for example, should a_ mother 
feel obligated to be saddled with 
children while doing the laundry 
when she can do it less encum- 
bered and harassed after the 
children have gone to bed. Peo- 
ple want to do their laundry at 
their leisure.” 

Wolfe sees a great emotional 
and psychological advantage in 
round the clock service. “Even 
if people never use a coin-op on 
Sunday or late at night, they 
know it’s there and feel better as 
a result.” 

A law is now in hearing, Wolfe 
warned, to limit the size of coi 
ops in Philadelphia to 1,500 
square feet, require an attendant 
and limit opening hours. 

Lindsay Wolfe grabbed a tiget 
by the tail and broke its back 
In so doing, he has opened the 
door to installations by not only 
the manufacturer he represents 
but by every maker of commer 
cial washers and dryers. OQ 
Circle numbers on Readers Inquity 
Card for Product Information 
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Cain. -op becoiies way of 


life to blinded person 


Guild for Jewish Blind and owner 


instruct her in use of equipment 





lind persons, in learning to 

adapt to the greatest possible 
extent to the everyday require- 
ments of a sighted world, are 
learning to use coin-ops. The 
instruction, given by the non- 
sectarian New York Guild for 
the Jewish Blind, was undertaken 
when it realized that many of its 
clients are in low income cate- 
gories and cannot afford home 
washers. The Guild further de- 
cided that many other washing 
areas were impractical because of 
limited drying facilities. Coin-ops, 
on the other hand, were chosen 
for reasons of economy, ease of 
operation and the availability of 
dryers. 

The subject of the Guild’s test 
use of a coin-op was Mrs. Bea- 
trice Reid, whose visual handi- 
cap is such that she can travel 
independently but can’t read 
signs. She lives in a crowded 
section of New York City, only 
several blocks away from the 
coin-op owned by Daniel Rippo. 


continued next page 





Forse and Zeolux to market coin-op unit 

Sam Zeoli, president of Zeolux Corp., and 
Donald Forse, president of Forse Corp., have 
joined forces to manufacture the Launderama, a 
20 pound, double load washer designed exclu- 
sively for coin-op use. The new company, with 
Forse as its president and Zeoli as vice president, 
will be called the Forzeo Manufacturing Corpo- 
ration. It has taken over one of the two Forse 
factories in Anderson, Indiana, and will be de- 
voted exclusively to the manufacture of coin- 
operated laundry equipment. The Zeolux Corp., 
with its franchise distributors, will be exclusive 
national sales agents for the Launderama 
machine. O 





for Sate 


Double packages vend for 10¢ 
each—give you a good mark-up. 


white 


Luse’s Lo-Sups, 
suds detergent; SaFE-WHITE 
BLEACH, safe for all washable 
fabrics; and LuMAR, the original 
powdered fabric softener—these 
Marlyn packages are proven mon- 
ey-makers in coin-ops from coast 
to coast. They have two compart- 
ments, each containing enough for 
an average 9-lb. load. 


To fit your present machines or 
inquire about special Marlyn machines. 


” MARLYN CHEMICAL COMPANY, s Ine., Lakeview, Ohio 
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add this coin-operated 


SHOE SHINE SERVICE 


for extra goodwill 


and profits 


UNEEDA 
SHOE SHINE 
MACHINES 


featuring the sensational 


Electromatic 
POLISH APPLICATOR 


You'll find this outstanding 
unit—with a record of more 
than 10 years of economical 
and profitable performance — 
a welcome addition in your 
coin-op. Produces a brilliant 
shine in less than 2 minutes 
using a neutral wax for 

Black and Brown shoes. 


10¢ OPERATION 


For Complete Details Write 


ACME SALES COMPANY 
552 West 53rd Street, New York 19, N.Y 
Circle 7-1682-3 
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OW. . 


Smoothie 
MOTORIZED 


SUL 
BOX VENDER 


ne DETERGENT 5 COLUMN 10-20c 
BLEACH VENDER BOX VENDER 


NOW-— 

A FULL LINE 
OF DETERGENT 
BLEACH 
VENDERS 
TO FILL ANY 
NEED—WRITE 
FOR FULL 
DETAILS 


DLs Per LL 


BUILT FOR 24 HOUR SERVICE EVERY 
DAY — ALL YEAR ’ROUND 


Complete with built-in fan, motorized to 
create its own airstream that will carry 
“Smoothie Odor Killer” into any poorly 
ventilated area. Plugs into any 110 outlet. 
All parts protected against rust and 
corrosion. 


2 COLUMN 10c 
Sa 
ERR ah 


2 COLUMN 20c 
eas 
WALL MOUNTED 


Mi 5727 West 36th Street 
ese Minneapolis 16, Minn. 
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Reid had 
The 
wanted to learn how to use a 
Rippo’s 
found to be near her home, she. 
instructor 
and 


When 


Mrs. 


Adjustment 
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Guild 


Reid 


ge@ ODOR 
KILLER 


SAL 


EACH BOTTLE 
LASTS 


30 TO 60 DAYS 
Contains A. C. C. 


Inquiries invited, the low cost will surprise you! 


ABSO-CLEAN CHEMICAL CO. 


PHONE FO 6-3820 
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told 
that 


Mrs. 


Rippo 
through the entire washing and 
drying procedure. 


done, 










instruc- 
She 


Was 


Hanna 
went 


As the pictures on this page 
experienced 
little trouble with the operation 
of the machines. The most diffi- 
culty encountered was with the 
loading of soap in the washer, 
Another problem, knowing when 
laundry was 


was 


solved by informing Mrs. Reid | 
that the entire cycle took 30 
minutes, broken down into 74% 
and 22'’2 minute segments. She 
operated the dryer easily. 
The Guild next hopes to in- 
stall a coin-operated washer in | 
and Pre-voca- 
tional Training Center, used for § 
instruction in all areas of daily 
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CLASSIFIED 
ADVERTISEMENTS 


QA 


CNA 





CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—l5c 
per word, BOLD FACE CAPITALS— 
20e per word, 10% discount on consecu- 
tive repeat insertions, EXCEPTIONS— 
SITUATIONS WANTED: Light face 
type—5de per word. BOLD FACE CAP- 


MACHINERY FOR SALE 


Distributor closing out inventory of 680,000 and 
000 BTU water heaters below cost. Business Sales. 


20129 Conant, Detroit. 
FOR SALE 


| 


stinghouse coin laundromat, complete center of 
vsdential and business section established, doing 
cod business. For details write. Laundromat, P. O. 
Box 42, LaCrosse, Wis. 


BUSINESS OPPORTUNITIES 


PEN AN "UNATTENDED" COIN-OPERATED RE- 
DUCING SALON. Complete seven piece package 
plan $2,975 direct from manufacturer. Write: Trimian 
Slenderizing, Box 16043, Houston, Texas. 


, 








What's New 


continued from page 49 


coins from being shaken out. Con- 
version kits are available for most 
coin meters. 

CIRCLE READERS SERVICE CARD No. 23 


COIN-OP COMBO UNIT 


A 25-pound washer-extractor has 
been announced by Bill Glover, 
Inc. The unit, operated by two 
quarters, washes and extracts a load 
in about 20 minutes, the company 
says. Among the safety features 


built into the model are automatic 
door lock, overflow and out-of- 
balance switch. The unit uses 60 
gallons of water during the wash 
and rinse cycle, the company says. 
CIRCLE READERS SERVICE CARD No. 24 
ee eee 


Circle numbers on Readers Inquiry 
Card for additiona! information. 
Se lal 6 ate aS ape innenaiict eet 


To Sell, Buy or Hire... 
Use Coin-Op Classified Ads. 


ITALS—10c per word. Minimum charge 
on all; $2.50 per insertion. Add the 
cost of words if a box number is 
used. 

COPY: Must be received before the 15th 
of the month preceding issue. Payment 
must accompany order, 


SERVICES & SUPPLIES 


BULKHEADS Fabricated to your or our specifica- 
tions. Available under your private label. Ship 
anywhere. Dealers only. Phone Federal 3-5752 or 
write Lloyd Ostrin Industries, 1001-3-5 Washington 
Ave. N., Minneapolis |, Minn. 





MISCELLANEOUS 





COIN BOX KEY HANDLES. 
FITS ALL KEYS. SAVES FINGERS. TWO FOR $3.00, 
POSTPAID ONLY. MONEY BACK GUARANTEE. 
NO COD'S. M. ENGLAND, 91/8 7ist St., iami 
Beach, Fla. 








FOR TOP RESULTS— 
COIN-OP CLASSIFIED ADS 


If you’re in the market to buy or sell . . . hire a good man . . . or 







Letters 


continued from page 47 


few interested operators. 


Putting Up Building 


We are considering erecting a 
building adjacent to our present 
parking lot and installing a coin- 
op laundry. 

We would appreciate necessary 
information concerning the ma- 
chines and also erecting the build- 
ing for about 10 washers and 
four dryers. 

Robert Chappell 
Addison, New York 

Mr. Cappell was sent an issue 
of COIN-OP and suggested he con- 
tact its advertisers for additionai 
information.—Ed. 


Organizing Association 
I'm organizing a Central New 
York Coin-Op organization. Any- 
one interested can reach me at 
Hokanson’s Sales & Service, 133- 
137 Furman St., Syracuse, N. Y. 
Don Becker 





seek better business opportunities, COIN-OP Classified Ads are the 
answer, COIN-OP Classified gives you action. It’s your biggest adver- 
tising bargain. Put COIN-OP Classified to work for you—and watch 


the results! 


USE THIS FORM TO ORDER YOUR CLASSIFIED AD! 


ORCI Boi cnn cecpece 
to cover cost. 


Print or type your advertising message here: ................. 




















Clip & mail to: Classified Department, COIN-OP, 10 East 40 Street, 


New York 16, New York 

























in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


re re eee een n nnn e=e 


© ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


ENJOY THE SATISFACTION of be- 
ing actively identified with other 
leaders in promoting the well-being 
of the coin-operated laundry busi- 


COIN-OP Magazine 


10 East 40 Street 


New York 16, New York 


(] Please send me further details on the 
local association of owners of coin- 
operated laundries in my area. | under- 
stand there will be no obligation. 


Name .. 
Business 
Address 


City . 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


1. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 

Chicago 2, Illinois 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


lems. 


e ENJOY 


taining 


FOR 


INDIANA 


Bill Watkins, Secy-Treas. 


Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


MASSACHUSETTS 


G. L. Rayner, Manager 
Coin-Op Laundry 
Division 
Massachusetts Laundry- 
owners’ Association 
20 Providence Street 
Boston 16, Massachusetts 


MICHIGAN 


Les Cheesman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 

Exec. Secy. 

Coin-Operated Self- 
Service Laundry 
Owners Association 

2310 Dime Building 

Detroit, Michigan 


e ENJOY THE BENEFIT OF exchang- 


ing opinion on mutual business prob- 


ADVICE on problems per- 
to taxes and finance. 


INFORMATION ON THE 


ASSOCIATION IN YOUR AREA fill 
out and return this coupon today. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


NEW JERSEY 


J.C. Murphy, Secretary 

Coin-Op Laundries of 
South Jersey 

c/o Quick-Clean 
Laundries 

Camden 5, New Jersey 


PENNSYLVANIA 


William T. Jackson 
564 West 4th Street 
Erie, Pennsylvania 


Lillian 'Monsky 

c/o Pine Laundry Center 
645 Madison Avenue 
Scranton, Pennsylvania 


TEXAS 


Gene McDuffie, President 

South Texas Coin- 
Operated Laundry 
Association 

107 Barrett Place 

San Antonio, Texas 


WASHINGTON, D. C. 


Sidney A. Levy 
8101 Eastern Avenue 
Silver Spring, Maryland 
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Abso-Clean Chemical Company . 4) y 


Acme Sales Co. . 
Add; Ine........ 
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American Machine and Metals, rw : 


Automatic Service & Supply Co. 46 bay 


Beach Soap Co. .. 


Bock Laundry Machine Comp 


Bruner Corp. 


Cissell Manufacturing Co., W. M. 


Clesco, Inc. 


Coin-Op Industries, Inc. 
Commercial Heater Co. 


Cook Machinery Co. 


DuGrenier, Inc, Arthur H. 


General Electric Co. 
Glover, Inc., Bill 


Grammes and Sons, Inc., L. F. 


Hoyt Manufacturing Corporation 
Huebsch Manufacturing Co. .. 


international Duplex Corporation 


lron-A-Way Co. 


lronrite, Inc. 


Marlyn Chemical Company ... 


National Cleaning Equipment Corp. 
National Combustion Co. 


Norge 


O'Dell Washer Supply Co. .. 


Philco Corporation 


Procter & Gamble Co., The 


Pullman Vacuum Cleaners Corp. 


Slick Drive Up Stores 
Small Equipment Co. 


Softener Corporation of America . 


Solupak Company 
Speed Queen — Div. 
Edison Co. 


Standard Change-Makers, Inc. 


Temco Aircraft Corp. 


Troy Laundry Machinery 


Water Refining Company 
Weben Industries, Inc. . 





Learn how JULIES 
CAPTURES the 
FEMALE MARKET 
with coin-op 
HAIR DRYERS 
in the next issue of 
COIN-OP MAGAZINE 
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Specially Desiqued bor the Expanding Coin-op Market! 






















s new! CLESCO 
a the world’s most wodorn 
con ULTRA VIOLET-RAY LIGHT! 





TRIPLE SAVINGS! 


Save money in cost, installation, gas consumption, maintenance and servic- 
ing. Save space with JET’s streamlined dimensions, moved easily through 
doorways. Ten JET dryers occupy space normally required by seven ordinary 
dryers. Save customers by offering more dryers at same cost. JET’s capacity 
is tailored to customers’ average under-loading, eliminates waiting. 












" ; PREFERRED FEATURES! 
} Famous ultra violet ray light is standard equipment. Front servicing, modern 
aa exterior. Rigid panels, safety door and tamperproof assembly mean years 
. ' of quality performance. 
g) 
QUALITY DESIGN! 
8 { L Fully enclosed cabinet, convenient lint door and double capacity coin vault 
give quality construction, safety and economy. Completely insulated arc- 
Corp. #4 weld construction and self-contained drive unit. Truly a commercial product! 
7 
4&5 
7 SAVE OVER 
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IN GAS CONSUMPTION ! 
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CLESCO COIN CHANGER 
the world’s most completely burglarpros} changer 


Now . . . choose the single changer that offers more versatility and 
protective features. Guaranteed burglarproof! COIN CHANGER serves 
all markets, with one model, through one slot... electronically! Three —_ 
year insurance coverage up to $200.00 against theft or burglary! 


en | GUARANTEED BURGLARPROOF! 
GUARANTEED REPLACEMENT! 
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ZINE 1844 WEST FLAGLER STREET e MIAMI 35, FLORIDA 


CIRCLE NO, 110 ON POST CARD 


coined 


as AMERICAS FASTEST 
GROWING LOW-SUDSER 


NOW N COIN VENDING MACHINES 


A Here’s why safe-sudsing Dash meets your 3 basic needs be 
\WWSs 


Pre 


Protects your 
washers! 


Recommended by every auto- 
matic maker, Dash helps keep 
your machines service-free 
longer. A safe suds level 
guards against clog-ups 
and slow-downs. 


Provides a new 
source of profits 


Customers can buy low su@ 
sing Dash right in your story 
instead of bringing a detergent 
from home. And these handy 
packages will sell—for 
Pleases your Dash is a fastest, 
srowing laundry 
customers! v a Een 
Each Dash package is Be 
pre-measured to produce theclean- ee, 
est possible wash, for one wash- | 
ing in a top loading machine; a “a + 
for two washings in a front ie 
loader. And every day ea 
nationwide TV pre- ver 
sells women on Dash ‘ ra 


superiority. - mis} 
a a 


MANAGER, Bulk Soap Sales Dept. CO-6-60 
The Procter & Gamble Distributing Co. 
P.O. Box 599, Cincinnati 1, Ohio 


Please rush me full information on Coin Vended Dash and this new dispenséfe 


Automatic Dispenser for Dash Model 120D 


holds 72 cartons, wall-mounted with pylon 
type legs. Cool-water blue enamel. Sturdy welded 
construction. 20” wide x 10” deep x 71” high. 


Sead for more [a foroatttion! . 


CIRCLE NO. 127 ON POST CARD 


Address. 


City 





